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The  well-known  features  above 
belong  to  Philishave,  Britain's  best- 
selling  dry-shaver. 

With  about  half  the  market,  you  might 
have  thought  we'd  be  content  just  to  rest  on  our 
past  achievements.  But  we're  not. 

That's  why,  in  1979,  Philishave  will  once 
again  be  the  most  heavily  advertised  electric 
shaver.  We'll  be  spending  more  than  ever  on  TV 


"79. 


and  National  Press  to  keep  Phili 
shave  where  it  belongs.  In  front. 
If  you  want  to  keep  up  with  our  born  leader, 
remember  to  get  your  orders  for 
stock  in  as  quickly  as  possible. 

We'd  hate  you  to  miss  out  on 
sales  just  because  you  cut  things 
too  fine. 

Simply  years  ahead 
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COMMENT 

Why's  of  buying 

What  influences  retailers  to  stock  a  new  product?  A 
manufacturer's  plans  will  clearly  founder  unless  they  do 
so,  yet  it  is  the  retailer  himself  who  has  to  invest  capital, 
effort  and  display  space  in  turning  a  concept  into  a 
profit.  Of  course,  the  manufacturer  will  woo  the  retailer 
with  bonuses,  "trip-to-the-sun"  prizes,  cash  discounts, 
"mystery  shoppers"  and  the  like,  but  outside  the  grocery 
area  there  has  been  a  surprising  lack  of  published 
research  into  the  effect  these  have  on  the  crucial  "to 
stock  or  not  to  stock" — and  sometimes  equally  important 
"how  much  to  stock"  decisions. 

Now  Benn  Publications  Ltd,  publishers  of  Chemist  & 
Druggist  and  a  range  of  sister  retail  trade  papers,  have 
commissioned  independent  research  that  provides  some 
of  the  answers.  It  is  based  on  extensive  face-to-face 
interviews  with  498  retailers,  of  whom  198  were 
categorised  as  "chemists"  (162  independents,  36 
multiples).  The  other  groups  studied  were  hardware  and 
DIY,  and  sports  goods  traders. 

The  research  quickly  killed  off  that  familiar  marketing 
manager's  accusation — that  the  retailer  (and  particularly 
the  independent  chemist)  is  only  interested  in  his 
"margin".  Today's  retailer  is  much  more  concerned  with 
whether  the  product  will  move  off  the  shelf.  Asked  to 
name  the  single  most  important  factor  in  deciding  to 
stock  a  new  product,  40  per  cent  of  those  interviewed 
gave  priority  to  their  own  estimate  of  the  product's 
potential;  others  favoured  selling  price  (18  per  cent), 
and  level  of  advertising  (10  per  cent) — though  chemists 
had  these  two  in  reverse  order  and  valued  advertising 
support  much  more  highly  (18  per  cent)  than  the  other 
trader  groups.  When  all  factors  were  taken  into  account, 
price  and  potential  remained  predominant,  but  the 
manufacturer's  reputation  and  track  record  took  on  a 
significance  in  parallel  with  margin  and  advertising. 

However,  when  asked  to  recall  their  reasons  for 
accepting  specific  new  products,  the  interviewees 
changed  the  rank  order  to  potential,  advertising,  company 
reputation,  selling  price.  "Would  not  sell"  was  the 
prime  reason  for  refusing  to  stock  a  product. 

Generally  retailers  believed  they  had  enough 
information  upon  which  to  base  their  buying  decisions, 
but  the  one-fifth  who  did  not,  felt  most  keenly  their 
lack  of  market  knowledge.  So  how  is  information  about 
new  products  best  conveyed  to  the  trade?  The 
"well-informed  representative"  would  clearly  be  many 
retailers'  first  choice,  but  the  salesman  today  is 
expensive  to  keep  on  the  road — £12,000  a  year 
according  to  one  source.  It  is  hardly  surprising,  then,  that 
the  survey  shows  the  trade  Press  as  the  next  most 
important  source — named  by  59  per  cent  of  the  chemists 
and  51  per  cent  in  the  survey  as  a  whole.  Among 
chemists,  too,  the  trade  Press  scored  over  the 
representative  in  four  of  seven  information  areas  (market 
trends,  suppliers'  performance,  prices  and  margins, 
brand  shares).  And  contrary  to  some  marketing 
philosophies,  a  supplier's  use  of  the  trade  Press  actually 
eased  the  way  for  both  the  representative's  subsequent 
call  (35  per  cent  of  chemists  "more  receptive")  and 
retailer  acceptance  of  the  product  (57  per  cent  "more 
receptive").  Only  tiny  minorities  were  made  less 
receptive  by  being  forewarned. 

Overall,  60  per  cent  of  the  respondent  chemists 
designated  the  trade  Press  "very  useful"  and  a  further 
33  per  cent  "quite  useful" — figures  which  were  just  ahead 
of  the  general  picture  from  the  three  outlet  types. 

Copies  of  the  report  are  available  at  £11.00  including 
VAT,  postage  and  packing  from  Chemist  &  Druggist 
25  New  Street  Square,  London  EC4A  3JA. 
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Remuneration 
el  gets  a 
road  remit 


The  terms  of  reference  for  the  indepen- 
dent assessment  panel  on  contractors' 
remuneration  have  been  agreed  as  below: 
To  consider  the  general  criteria  which 
should  determine  the  profit  appropriate 
to  chemist  contractors  for  the  provision 
of  part  II  pharmaceutical  services  under 
the  NHS  Act  1977  and  in  particular; 

□  Whether  the  rate  of  return  on  capital 
employed  in  NHS  dispensing  is  appro- 
priate, and  if  not  to  suggest  what  it 
should  be. 

□  Whether  the  profit  should  be  deter- 
mined other  than  by  capital  employed. 
The  panel  is  required  to  make  recom- 
mendations. 

The  Pharmaceutical  Services  Negoti- 
ating Committee  objected  to  the  original 
inclusion\pf  "present  rate  of  return"  be- 
cause it  precluded  consideration  of  retro- 
spective or  future  rates.  The  Secretary 
of  Social  Services,  Mr  David  Ennals,  has 
told  PSNC  that  there  was  no  intention  to 
prevent  past  or  future  considerations. 

The  membership  of  the  panel  is  not 
being  announced  until  those  nominated 
formally  accept,  but  one  represents  small 
business  interests,  another  is  a  lawyer 
and  the  third  an  accountant.  It  is  not 
likely  that  any  report  will  be  available 
before  June.  When  the  panel  was  origin- 
ally announced,  it  was  hoped  they  would 
start  in  January  and  report  by  April. 

A  boost  for  PSNC 
lobbying  of  MPs 

The  Pharmaceutical  Services  Negotiating 
Committee  has  appointed  Parliamentary 
advisers  to  improve  information  flow  and 
to  exert  influence  on  government.  CSM 
consultancy  services  will  advise  PSNC  on 
procedure  through  two  executives,  Ms 
Christine  Monroe  and  Mr  Michael 
Fallon.  Mr  Robin  Page  will  provide  an 
information  service  from  the  Parliamen- 
tary Press  gallery.  Mr  A.  J.  Smith,  PSNC 
chief  executive,  expects  the  services  to 
give  a  new  boost  to  PSNC  lobbying  par- 
ticularly during  run-up  to  an  election. 

Doctors  cling  to 


The  new  charter  for  general  practitioners 
prepared  by  the  British  Medical  Asso- 
ciation maintains  that  doctors  dispensing 
should  continue  to  do  so  for  the  con- 
venience of  patients.  It  also  maintains 
that  the  viability  of  some  rural  practices 
are  dependent  on  this  service  continuing. 
However  the  charter  recognises  that  the 
implementation  of  the  recommendations 
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in  the  Clothier  Report  "would  go  a 
long  way  to  provide  a  much-needed 
stability  for  this  valuable  community 
service". 

The  charter  points  out  that  the 
Secretary  of  State  is  committed  to 
improving  certain  priority  groups  with 
the  need  for  a  shift  in  balance  of  services 
towards  community  care.  However  in 
1975-77  expenditure  on  hospital  services 
increased  by  about  0.5  per  cent  and 
decreased  by  0.5  per  cent  on  community 
services.  The  charter  says  that  improving 
standards  in  general  practice  would 
make  the  NHS  more  cost-effective.  It 
also  wants  the  public  to  play  a  greater 
part  in  its  own  health  care. 

General  practitioners'  confidence  in 
their  system  of  remuneration  has  been 
undermined  by  recent  pay  policies  with 
so-called  "productivity  deals".  The 
charter  says  that  GPs  want  a  clear 
definition  of  the  real  value  of  a  normal 
week's  work.  The  major  criticism  of  the 
present  contract  is  that  there  is  no  longer 
a  proper  relationship  between  the 
doctor's  activities  and  commitments  and 
his  remuneration.  A  general  practitioner 
agrees  to  provide  continuous  care  at  all 
times  for  the  patients  on  his  list  and  so 
gets  "limited  pay  for  unlimited  services." 


Another  aspect  is  the  need  for  doctors 
in  general  practice  to  keep  up  to  date. 
The  charter  calls  for  two  weeks  of  full- 
time  courses  a  year  with  full  reimburse- 
ment of  locum  payments;  four-week 
sabbaticals  every  three  years,  also  with 
locum  payments;  and  an  identified  5  per 
cent  in  the  fee  structure  so  that  GPs  can 
devote  regular  time  to  personal  study, 
free  of  service  commitments. 

Tailored  contract 

The  Pharmaceutical  Services  Negotiating 
Committee's  proposals  for  a  new  NHS 
pharmaceutical  contract  should  be 
announced  within  a  few  weeks.  A  PSNC 
subcommittee  has  been  working  on  the 
proposals,  which  are  to  be  linked  to  the 
rational  distribution  of  pharmacies  pro- 
posals and  will  be  more  closely  tailored 
to  individual  contractors'  circumstances. 
The  subcommittee  is  an  expansion  of  the 
original  working  party  set  up  in  1973. 

Register  loses  again 

The  Pharmaceutical  Society's  Register 
of  Premises  lost  a  net  total  of  seven 
pharmacies  in  January.  This  reversed 
the  trend  of  gains  seen  in  the  last  four 
months  of  1978.  In  England  18  opened 
up,  four  of  which  were  in  London  and 
23  closed  down,  three  being  in  London. 
In  Wales  one  opened  up  and  five  closed 
down  and  in  Scotland  two  opened  up. 

Drug  Tariff  indexed 

An  index  is  included  for  the  first  time 
in  the  1979  Drug  Tariff.  Also  included 
is  the  scale  of  on-cost  allowance  and  a 
list  of  preparations  which  may  be  pres- 
cribed on  an  FP14  by  dentists,  neither 
of  which  have  been  in  previous  Tariffs. 


L 


"Now  you've  got  the  cough  mixture,  cotton  wool,  perfume,  lipstick,  pot  plant, 
birthday  card,  orange  squash,  film  and  shampoo.  And  you'll  come  back  tomorrow 
for  the  camera,  sun  glasses  and  insecticide." 
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Vestric  keep  on  the  road  with  Land  Rovers  (left)  but  BR  are  off  the  rails  at  Unichem  (right) 

Wholesalers  overcome 
diverse  hazards 


As  our  pictures  above  show,  Vestric 
took  to  Land  Rovers  to  keep  chemists' 
supplies  on  the  move  last  week — but  no, 
Unichem  did  not  turn  to  railway  trucks 
for  the  same  purpose:  the  trucks  came 
to  the  Exeter  depot  uninvited,  bringing 
a  whole  new  meaning  to  the  term 
"rolling  stock"! 

Vestric  decided  to  employ  Land 
Rovers  when  use  of  their  Transit  vans 
became  impossible  over  snowbound 
Sheffield  roads  ungritted  because  of 
industrial  action.  Sheffield  branch  mana- 
ger, Mr  Malcolm  Guthrie  and  three  of 
his  staff  travelled  by  rail  to  Vestric  head 
office  at  Runcorn  where  they  picked  up 
the  two  hired  Land  Rovers.  However, 
their  return  journey  was  to  take  more 
than  seven  hours — from  9  pm  until 
4  am — and  170  miles  through  blizzards 
via  Stoke  and  Derby  to  avoid  impassable 
roads  in  Yorkshire.  The  Land  Rovers 
were  used  to  make  deliveries  to  retail 
pharmacists  and  hospitals. 

Unexpected  consignment! 

At  the  Unichem  warehouse  the  normal 
busy  scene  in  the  despatch  department 
was  suddenly  disrupted  by  a  mighty 
bang.  Anxious  workers  traced  the 
source  to  the  branch's  "goods  inward" 
department.  Partially  buried  under  a 
mountain  of  pulverised  sunglasses  and 
Thermos  flasks  sat  a  British  Rail  wagon 
loaded  with  scrap  metal. 

Branch  manager  Mr  Tim  Iveson,  was 
surprised:  "I  was  not  expecting  such  a 
consignment,  and  while  appreciating 
British  Rail's  enterprising  and  determined 
method  of  delivery.  I  hope  they  will 
remove  it  as  soon  as  possible".  He  added 
that  it  was  a  miracle  that  no  one  was 
hurt.  A  British  Rail  spokesman  said  the 
line,  laid  originally  when  Cadbury- 
Schweppes  had  occupied  the  building, 
had  not  been  used  for  many  years. 

Unichem  depots  managed  to  make 
deliveries  under  the  adverse  conditions. 
The  Willesden  customers  got  at  least 
one  delivery  every  day,  including  the 
"bad"  areas  of  Bucks  and  Oxfordshire. 
At  Walthamstow  drivers  continued 
deliveries  and  were  only  prevented 
iwhen  turned  back  by  the  police  because 


roads  were  blocked.  The  road  from 
Sheffield  to  Bolsover  was  completely 
blocked  but  the  van  got  through  by 
being  the  first  behind  the  snow  plough! 
It  followed  the  snow  plough  along  the 
whole  route,  and  was  finally  able  to 
make  deliveries.  Sheffield  manager,  Mike 
DeVall,  delivered  an  order  on  the  out- 
skirts by  sledge.  The  road  was  impass- 
able by  normal  transport,  and  Mr  DeVall 
pulled  the  sledge  21  miles  to  make  the 
delivery.  If  deliveries  could  not  be  sent 
by  road,  customers  were  advised  and 
orders  were  put  on  the  train. 

Pharmacists'  need 
for  guidelines 

Guidance  for  pharmacists  on  the  way 
they  give  advice  on  the  symptomatic 
relief  of  minor  ailments  would  be  a 
useful  contribution  to  the  existing 
situation. 

Representatives  of  the  British  Medical 
Association  accepted  this  point  of  view 
at  a  joint  meeting  with  representatives  of 
the  Pharmaceutical  Society  early  in 
January.  The  meeting  recognised  that 
traditionally,  pharmacists  gave  advice 
with  or  without  the  supply  of  a  medicine 
when  symptoms  were  described  in  a 
pharmacy.  This  advice  contributed  to  the 
general  provision  of  primary  health  care. 

The  Society  said  that  the  profession 
had  asked  that  preregistration  students 
and  young  pharmacists  particularly 
should  be  given  this  guidance.  The  BMA, 
accepting  that  it  would  not  provide  a 
new  role  for  pharmacists,  but  would 
relate  to  the  traditional  role,  are  pre- 
pared to  comment  on  draft  guidelines 
prepared  by  the  Society. 

Winthrop  recall  of 
Calcium  Resonium 

Winthrop  Laboratories  have  advised  that 
a  number  of  packs  of  Calcium 
Resonium,  lot  2RK335,  may  be  contam- 
inated with  sodium  polystyrene- 
sulphonate.  Any  pharmacy  carrying  stock 
of  Calcium  Resonium  with  this  lot  num- 


ber should  return  it,  either  to  their  whole- 
saler or  to  the  chief  pharmacist,  Win- 
throp Laboratories,  Surbiton-upon- 
Thames,  Surrey,  indicating  whether 
credit  or  replacement  stock  is  required. 

Cosmetics  market 
growth  predicted 

Consumer  spending  on  cosmetics  and 
toiletries  is  expected  to  reach  a  total  of 
£538  million  in  1979,  a  121  per  cent  in- 
crease on  1978  in  current  value  and  31 
per  cent  in  constant  price  terms.  The 
market  will  probably  become  less  buoy- 
ant during  the  next  two  years  before 
moving  up  to  a  new  peak  rate  of  growth 
around  1982. 

These  conclusions  are  reached  in  a 
new  study  by  Staniland  Hall  Associates 
Ltd,  in  which  the  influences  on  demand 
of  consumer  incomes,  the  relative  earn- 
ings of  men  and  women,  and  prices  are 
disentangled,  and  assessed  for  the  next 
five  years.  They  foresee  no  repetition  of 
the  1975-1977  lean  period,  but  neither 
will  the  rates  of  growth  match  those 
experienced  during  the  1972-1974  boom 
when  these  influences  were  so  favour- 
able. The  cosmetics  and  toiletries  cate- 
gory includes  make-up  and  perfumes 
(where  demand  has  been  strongest),  hair 
preparations  (with  average  growth)  and 
creams,  bath  salts,  and  toilet  preparations 
for  men  (which  have  lagged  behind). 

After  the  1972-1974  ^noom,  soaring 
materials  and  fuel  prices  and  escalating 
labour  costs  led  to  a  severe  squeeze  on 
margins,  but  since  1976  there  has  been 
some  recovery.  A  feature  of  the  study  is 
a  special  cosmetics  and  toiletries 
materials  and  fuel  price  index,  covering 
the  various  chemicals  and  packaging 
costs  of  the  industry.  The  year-on-year 
increase  in  this  index  had  eased  to  only 
6  per  cent  by  the  end  of  1978. 
Significantly  steeper  rises  are  forecast 
this  year,  but  profit  margins  are  expec- 
ted to  be  maintained. 

The  author,  Richard  J.  Hall,  also 
analyses  and  forecasts  the  demand  for 
the  toilet  accessories  market,  which  com- 
prises hair  brushes,  shampoos,  razors, 
toothpaste,  etc.  Here  slower,  but  steadier 
growth  is  forecast.  The  study  'Cosmetics 
and  Toiletries'  by  Richard  J.  Hall  (£45) 
may  be  obtained  from  Staniland  Hall 
Associates  Ltd.,  42  Colebrook  Row, 
London  Nl  8AF. 
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Branches  want  use  of 
title  reappraised 


The  34  motions  for  the  Pharmaceutical 
Society's  Branch  Representatives  meet- 
ing on  May  17  include  calls  for  a  reap- 
praisal of  the  use  of  the  "chemist"  title, 
a  ban  on  the  sale  of  tobacco  from 
pharmacies,  an  NHS  prescribing  formu- 
lary for  pharmacists,  and  the  production 
of  "contingency  plans"  in  case  general 
practice  pharmacy  is  ever  nationalised. 

Fife  and  Norwich  branches  jointly  ask 
Council  to  draw  up  a  set  of  rules  to 
regulate  the  use  of  the  description 
"chemist"  in  the  advertising  of  non- 
medicinal  products  and  to  amend  the 
Statement  Upon  Matters  of  Professional 
Conduct  accordingly.  It  is  pointed  out  in 
the  notes  accompanying  the  motion 
that  members  in  general  practice  have 
frequently  shown  that  they  are  in 
favour  of  a  relaxation  of  the  restric- 
tion on  the  use  of  the  title.  "The 
Council  itself  is  divided  on  the  issue. 
By  the  description  'chemist'  the  general 
public  already  understands  all  the  retail 
activities  carried  out  by  a  pharmacist. 
It  will  be  shown  that  its  use  in  adver- 
tising can  be  effectively  regulated  in  ways 
which  will  not  only  better  inform  the 
public  but  will  also  enable  the  pharma- 
cist to  safeguard  a  necessary  share  of 
retail  sales.  These  are  the  essential  sup- 
port of  professional  services  in  a  large 
majority  of  cases." 

Detrimental  t©  health 

In  arguing  that  the  sale  of  tobacco  in 
a  pharmacy  is  contrary  to  the  Statement, 
Dorset  Branch  quote  the  paragraph 
which  states  that  "a  pharmacist  should 
not  supply  to  any  member  of  the  public 
any  substance,  medicinal  product  or 
medicinal  appliance  which  the  pharma- 
cist knows  or  has  reasons  to  believe  is 
intended  to  be  used  in  a  manner  which 
would  be  detrimental  to  health."  The 
Branch  cites  the  opening  of  R.  Gordon 
Drummond's  Dundee  shop,  reported  in 
C&D,  where  there  was  a  cigarette  stall 
in  the  entrance. 

No  financial  barrier 

Northumbria  Branch  is  concerned  that 
the  Department  of  Health's  exhortation 
to  patients  to  seek  advice  on  the  treat- 
ment of  minor  ailments  from  pharma- 
cists does  not  take  into  account  the  high 
cost  of  medicines  and  the  pharmacist's 
time.  It  should,  therefore,  be  compli- 
mented by  the  authorisation  of  a  pre- 
scribing formulary  from  which  pharma- 
cists might  recommend  medicines  as  a 
charge  on  the  National  Health  Service. 
The  branch  contends  that  patients  re- 
ferred to  pharmacies  expect  a  profes- 
sional service  for  which  they  are  often 
unable  to  pay  (or  for  which  the  phar- 
macists often  feel  constrained  not  to 
charge  in  full).  "If  the  pharmacy  is  to 
be  used  to  perform  the  work  of  the 
medical  profession  then  the  pharmacist 
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and  the  patient  should  be  able  to  expect 
a  properly  remunerated  service  and  the 
availability  of  medicines  on  the  same 
basis." 

Birmingham  Branch  proposes  that 
Council  should  investigate  the  problems 
of  establishing  a  nationalised  general 
practice  pharmaceutical  service  as  an 
integral  part  of  the  NHS.  It  adds: 
"Should  the  Government  ever  decide  to 
nationalise  general  practice  pharmacy  the 
Pharmaceutical  Society  should  have 
contingency  plans." 

Tesco  catch  colds 

Tesco's  successful  backing  of  Beecham 
cough  and  cold  product  advertising  has 
resulted  in  massive  sales  increases, 
according  to  reports  in  the  grocery  Press 
last  week.  Their  Irlam  superstore 
recorded  a  20-fold  increase  in  the  aver- 
age rate  of  sales  over  two  months  from 
the  use  of  an  8ft  wide  gondola-end 
display  with  "two  pillar-type  units 
featuring  Beecham  Powders  Hot  Lemon, 
Beecham  Powders,  Phensic  and  Mac 
lozenges  with  a  centre  stock  of  Veno's" 
(Grocer). 

Catford  branch  had  a  300  per  cent 
sales  lift  over  a  three-week  period  and 
Clapham  Junction  a  400  per  cent  lift 
over  four  weeks  (Supermarketing).  A 
Beecham  spokesman  stressed  to  C&D 
that  the  promotions  were  Tesco's  own 
initiative,  and  that  there  was  no  price- 
cutting. 


Awards  for  gp 
pharmacists 

The  topic  for  the  newly  offered  Janssen 
Award  for  general  practice  pharmacy  is 
"Counter-prescribing — its  nature,  vol- 
ume, potential  and  value  to  the 
community"  and  the  closing  date  for 
submissions  is  March  31.  The  Award, 
to  the  value  of  £500,  is  presented  by 
Janssen  Pharmaceutical  Ltd  in  col- 
laboration with  the  Institute  of  Phar- 
macy Management  International. 

Applicants  for  the  Award  must  be 
pharmacists  currently  working  in  general 
practice  and  must  submit:  biographical 
details;  a  paper  giving  brief  details  of 
the  scope  of  the  work  to  be  undertaken; 
details  of  the  time  it  is  proposed  to 
devote  to  the  study  and  evidence  that 
release  from  current  employment  will 
be  available  if  considered  necessary.  The 
successful  applicant  will  be  required  to 
present  a  report  of  the  work  to  a  meet- 
ing to  be  arranged  by  the  Institute, 
together  with  a  paper  to  be  submitted 
for  consideration  for  publication  in  the 
pharmaceutical  Press. 

The  Westons  Travelling  Fellowship  is 
being  offered  for  the  second  time.  It  is 
to  the  value  of  £750  and  is  to  be  used 
for  travel  and  study  of  the  provision  of 
pharmaceutical  community  health  care 
in  a  country  other  than  the  UK.  Details 
required  in  the  submission  (closing  date 
April  16)  are  similar  to  those  for  the 
Janssen  Award.  Applications  for  both 
awards  should  be  sent,  as  soon  as  pos- 
sible, to  Dr  T.  G.  Booth,  Pharmacy 
Practice  Research  Unit,  Postgraduate 
School  of  Studies  in  Pharmacy,  Univer- 
sity of  Bradford,  Bradford  BD7  1DP, 
West  Yorkshire. 


Pictured  here  are  the  three  winners  of  an  Equalia  competition  sponsored  by  Vichy 
for  pharmacy  assistants  throughout  the  country. 

These  ladies  each  received  a  day's  all  expenses  paid  trip  to  London.  They  were 
each  presented  with  a  cheque  for  £50  to  spend  during  their  afternoon's  shopping 
spree.  The  winners  are  pictured  from  left  to  right:  Mrs  Elaine  Lapslie  of  The 
Pharmacy,  7  Bell  Street,  Sawbridgeworth,  Herts,  Mrs  Pat  Penn,  London  Co-op 
Chemist,  29  Lower  Swaines,  Epping,  Essex  and  Mrs  Ivy  Coulson,  Guilchrists  Chemist, 
75  Market  Street,  Dalton  In  Furness,  Cumbria. 
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K2r  stain  remover  has  been 
reformulated  and  is  now  being 
launched  in  a  bigger  aerosol  to 
be  an  even  greater  suceess  with 
your  customers.  K2r  comes  in 
eye-catching  one  dozen  display 
boxes  designed  to  boost  your 
sales—and  that  means  bigger 
profits  for  you! 


Don't  let  your 
customers  down. 

AskDylon 
forstocksNOW 


.  .  .  and  just  look  at  the  support 
we're  giving  new  K2r! 

Big  advertisements  commencing 
April  in  Woman  &  Home, 
Good  Housekeeping  and  Family 
Circle  —  a  total  readership  of 
of  over  10  million  potential 
customers.  Stock  up  now  and 
let  New  Formula  K2r  be  the 
profitable  one  for  you. 


Sole  U.K.  Distributors:  Dylon  International  Limited,  Worsley  Bridge  Road,  Lower  Sydenham,  London  SE26  5HD 
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AYDS,  WE'VE  S 
9  THE  WAY  WE  MEAN 
TO  GO  ON." 


Liz  and  Joanna  Lawrence  are  mother  and  daughter. 
Neither  of  them  was  a  fatty  but  both  needed  to  lose  a 
little  weight.  They  were  both  determined  to  start  1979 
the  way  they  mean  to  go  on-beautifully  slim.  So  a  month 
ago  they  both  went  on  a  calorie-controlled  diet  with  Ayds 
-over  Christmas,  too!  And  they  enjoyed  meals  with 
the  rest  of  the  family.  How  did  they  do  it? 

Liz:  "I  needed  to  lose  about  seven  pounds. 
Just  that  little  bit  of  extra  weight  made  me 
look  a  bit  bulgy  in  a  bikini  when  I  visited 
my  sister  in  California  last  summer 
So  I  started  on  Ayds  a  month  ago. 
The  reason  I  like  Ayds  is  that  I 
enjoy  my  food  and  want  to  eat 
proper  meals  with  the  rest  of  the 
family.  Ayds  don't  fill  you  out. 
Theyjust  help  you  eat  smaller  d 
portions  and  resist  fattening  things." 

Joanna:  "I've  just  started  i 
modelling  and  needed  to  # 
lose  about  a  stone  in         %  0  I 
order  to  get  into  the  size    '  %Jr  I 
ten  clothes  models  have  to  f 
wear.  You  know  you  need  a  lot  of  ! 
stamina  dashing  about  between 
photographers  and  you  must  eat 
properly.  And  that's  what  Ayds  do- 
help  me  eat  properly." 

START  I979THE  WAY 
YOU  MEAN  TOGO  0N- 
PROFITABLY  WITH  AYDS 

Profit  from  the  biggest-ever  press 
campaign  this  Spring.  Including 
Mirror,  Mail,  Sun,  and  Sunday  People. 

Plus  14  million  25p  coupons. 
Stock  Ayds -Show  Ayds- 
Sell  Ayds. 


usual 
o-week  or 
'it  retailer  would  be 
if  he  allowed  this 
rfc3^gainst  any  other  product 
iwnptionof  coupon: 

WTer:  Cuticura  Laboratories  Limited  will 
s  coupon  at  its  full  face  value  provided 
?  been  accepted  in  part-payment  for  Ayds. 
i  to  Coupon  Redemption  Department, 
'  Cuticura  Laboratories  Limited,  Maidenhead, 
Berkshire 

NOTE  If  you  are  greatly  overweight,  consult  your  doctor  before  starting  the  slimming 
plan  The  Ayds  plan  is  not  recommended  for  people  suffering  from  glandular  disturbances 


JOANNA 
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PEOPLE 


TOPICAL  REFLECTIONS 

by  Xrayser 


io's  spending  our  money? 

Things  are  coming  to  a  head  regarding  the  use  of  the  word  "Chemist" 
in  advertising.  No-one,  whether  a  member  of  a  symbol  group  or  not, 
can  help  seeing  the  advantage  for  retail  pharmacists  of  being  able 
to  identify  themselves  as  "Chemist"  when  opposed  to  grocers  and  drug 
stores.  A  restricted  use  of  the  word  would  mean  that  on  the  retail 
side  of  our  businesses,  representing  say  50  per  cent  of  our  turnover, 
we  would  be  able  to  compete  on  even  terms  with  the  other  traders 
in  the  market  place. 

While  there  are  always  a  few  who  would  want  to  push  their  luck, 
I  can't  see  any  reason  why  the  context  of  what  is  acceptable  and  what 
is  not,  cannot  be  accurately  defined.  We  all  know  that  what  is 
wanted  is  the  means  to  identify  ourselves  as  suppliers  of  certain  retail 
goods;  I  think  we  are  all  equally  clear  that  pharmacists,  being 
graduates  or  of  graduate  calibre,  and  generally  literate,  competent 
and  responsible,  should  be  struck  off  after  guidelines  are  established  if 
they  misuse  the  words  so  as  to  advertise  their  professional  services. 
Personally  I  think  the  Society  should  have  sight  of  any  advertisement 
prior  to  publication  where  it  is  not  a  repeat  of  one  previously 
accepted;  safeguard  enough  for  anyone  I  would  have  thought. 

However,  in  order  to  force  an  issue  which  seemed  to  be  stagnant, 
so  far  as  action  is  concerned,  Unichem  are  proposing  to  take  the 
Society  to  court,  on  the  proposition  that  the  refusal  of  the  Society 
to  allow  any  use  of  the  word  in  advertising  is  in  restraint  of  trade.  But 
they  join  with  the  National  Pharmaceutical  Association  and  Independent 
Chemists  Marketing  Ltd  in  offering  as  an  alternative,  that  our 
Society  ballot  us  to  find  out  positively  what  its  members  think.  It  won't 
even  cost  us  (the  Society)  a  penny  since  the  firms  are  willing  to 
foot  the  bill. 

For  the  life  of  me,  I  cannot  see  a  single  valid  reason  why  this  offer 
is  not  acceptable.  Since,  as  the  C&D  Editor  said  last  week  (see 
Comment),  we  already  have  a  precedent — the  recent  referendum 
on  the  system  of  voting — there  can  hardly  be  any  constitutional 
reason  why  every  pharmacist  on  the  register  should  not  be  asked  his 
views  on  this  matter,  unless  some  of  our  Council  are  unwilling 
to  concede  that  the  membership  may  not  support  them  in  this? 

What  is  more,  I  do  not  want  our  Society  for  the  sake  of  a  principle 
which  is  controversial  (but  easily  resolved,  as  above)  to  undertake 
litigation  on  my  behalf  which  must  inevitably  be  argued  at  length, 
and  will  cost  us  the  earth.  Our  last  joust  in  the  courts  cost  us  a  lot  of 
money,  and  I  am  not  interested  in  proving  or  otherwise,  a  delicate 
point  of  law  for  the  satisfaction  of  Lambeth.  Is  it  that  our  representatives 
don't  trust  our  good  sense?  Ours  should  be  a  two-way  relationship, 
and  I  for  one  don't  like  the  stonewalling  attitude  we  see  in  reports  of 
Council  deliberations.  If  members  of  our  Council  are  divided,  I  don't 
want  them  to  wrangle  on,  when  they  have  a  cost-free  constitutional 
way  of  resolving  the  matter,  without  their  being  responsible  for  a 
decision  which  is  plainly  so  important  that  each  member  of  the  Society 
should  make  it  for  himself. 


Dr  Kellaway 


Dr  Ian  Kellaway,  BPharm,  PhD,  MPS, 

has  been  appointed  professor  of 
pharmaceutics,  Welsh  School  of  Phar- 
macy. Dr  Kellaway  graduated  BPharm 
from  the  School  of  Pharmacy,  London 
in  1965.  After  gaining  his  PhD  in  1968 
Dr  Kellaway  joined  the  staff  of  Leicester 
school  of  pharmacy  and  then  in  1969 
moved  to  Nottingham.  He  will  take  up 
his  appointment  at  Cardiff  in  September. 
Mr  D.  J.  Baker,  MPS,  a  locum  in  the 
Cambridge  area,  is  the  co-author  of  a 
book  in  two  volumes  on  the  British 
shotgun. 

Mr  John  Chapman,  MPS,  is  the  new 

mayor-elect  of  Southborough,  Kent.  He 
will  take  up  office  in  May,  Mr  Chap- 
man, who  qualified  from  "The  Square" 
in  1936,  joined  the  town  council  five 
years  ago  and  has  been  chairman  of 
planning.  He  sold  his  two  pharmacies  in 
Southborough  when  he  retired  seven 
years  ago. 

Mr  David  Smart  CBE,  commercial 
director  of  Glaxo  Holdings  Ltd,  has  been 
elected  the  next  president  of  the  Asso- 
ciation of  the  British  Pharmaceutical 
Industry  with  effect  from  April  27.  He 
will  succeed  Mr  Frank  Goulding  FPS, 
who  will  have  completed  a  two-year 
term.  Mr  Smart  was  managing  director 
of  Allen  and  Hanburys  Ltd  from  1965 
to  1970  and  was  elected  to  the  board 
of  Glaxo  Group  in  1968.  He  was  a 
vice-president  of  the  ABPI  from  1973- 
77.  Dr  Brian  Cromie  (chairman, 
Hoechst  Pharmaceuticals),  Mr  David 
Godfrey  (a  director  of  Wellcome  Foun- 
dation Ltd),  and  Dr  Peter  Main  (a 
director  of  Boots  Co  Ltd)  have  been 
re-elected  vice-presidents  of  ABPI. 

Deaths 

Loveridge:  Mr  John  Montague  Love- 
ridge,  Lower  Ratlake,  Hursley,  Hants, 
on  February  15. 

Mr  S.  W.  Hows,  director,  J.  M.  Love- 


ridge Ltd,  writes:  John  Loveridge  was 
the  founder  of  the  company  which 
bore  his  name  and  was  the  main  reason 
for  its  success  in  growing  to  its  present 
position  from  small  beginnings  as  a 
retail  pharmacy.  As  well  as  his  un- 
doubted business  acumen  he  possessed 
great  strength  of  mind  and  reliability 
and  was  at  his  desk  until  the  end.  in 
addition  to  his  pharmaceutical  interests 
he  was  a  staunch  member  of  his  church 
and  for  many  years  was  politically 
active  and  his  many  friends  and  col- 
leagues will  be  greatly  saddened  by  his 
passing. 


News  in  brief 

□  The  index  of  retail  prices  for  January 
was  207.2  (January  1974=100),  an  in- 
crease of  1.5  per  cent  on  December  1978 
and  of  9.3  per  cent  on  January  1978. 

□  Two  recent  films  from  Farley  Health 
Products  have  won  medals  in  the  British 
Medical  Association's  Film  Festival. 
"Sharon",  a  study  of  anorexia  nervosa, 
gained  one  of  only  three  gold  medals 
awarded  and  "With  a  little  help",  a  baby- 
care  film,  received  a  bronze.  The  festival, 
which  attracted  85  entries,  awarded  three 
golds,  six  silvers  and  13  bronzes. 
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COUNTERPOINTS 


Clearasil  promotion  celebrates 
ten  years  at  the  top 


To  celebrate  ten  years  of  brand  leader- 
ship in  the  acne  specific  and  acne  related 
market,  Clearasil  are  running  their  heavi- 
est ever  promotional  and  advertising  pro- 
gramme. The  promotional  activity,  esti- 
mated to  cost  around  £50,000  will  be 
supported  by  a  12  weeks  national  tele- 
vision advertising  campaign,  with  an 
expenditure  of  £500,000. 

The  promotional  plan  incorporates 
point  of  sale  material,  taking  the  form 
of  small  dispensing  units,  organised  shelf 
areas,  in-store  competition  leaflets  and 
holders,  with  window  bills  and  wobblers 
available  to  highlight  the  consumer  com- 
petition. 

In  total,  two  competitions  will  be  run: 
a  trade  competition  open  to  all  chemist 
staff  where  shelf  or  counter  display 
material  is  maintained  throughout  the 
promotional  period  on  the  theme  "Thank 
you  for  ten  years  at  the  top",  and  a  con- 
sumer competition,  "Tune  in  with  Clear- 
asil", which  will  be  open  to  all  Clearasil 
lotion  users.  Both  competitions  will  be 
run  on  a  music  related  theme,  and  a 
total  of  £3,000  of  prizes  will  be  available 
to  the  winner.  Richardson  Merrell  Ltd, 
20  Queensmere,  Slough,  Berks  SL1  1YY. 

Displaying  Christy 

Thomas  Christy  face  packs  are  now  all 
available  in  tubes  (£0.44).  The  lanoline 
and  Lempack  varieties  have  been  so 
packaged  for  some  time  and  the  com- 
pany will  now  be  making  the  strawberry 
and  oatmeal  varieties  available  in  tubes, 
whose  design  repeats  that  of  the  present 
sachets.  A  prepacked  merchandiser  con- 
taining six  tubes  of  all  four  varieties  is 
now  available  (launch  price  to  the  trade 
£5.98).  Each  tube  is  said  to  contain 
sufficient  product  for  five  treatments. 

The  company  is  also  making  avail- 
able a  new  merchandiser  holding  23 
Christy  skin  care  products — three  of 
each  type  of  cleansing  lotion,  three  of 
each  type  of  toner,  two  moisturising 
creams  for  dry  skins,  two  for  normal  and 
one  for  oily  skins.  Additionally  there 
will  be  space  for  one  uncartoned  bottle 
of  each  type  of  cleanser  and  toner  so 
that  the  customer  can  both  see  and  try 
the  products  (all  of  which  now  cost 
£0.75).  The  merchandiser  will  not  be 
prepacked,  it  comes  only  with  the  testers 
so  that  the  retailer  can  fill  it  from  stock. 

Thomas  Christy  are  now  offering  a 
skin  care  advisory  service  to  chemists' 
assistants.  It  will  be  run  directly  from 
their  offices  in  Aldershot.  Bulletins  will 
be  sent  out  at  quarterly  intervals  and 
the  company  will  answer  written  queries. 
Thomas  Christy  Ltd,  North  Lane,  Aider- 
shot,  Hants  GUI?  4QP. 


Crabtree  &  Evelyn 

Crabtree  &  Evelyn  have  added  three 
new  fragrances  to  their  series  of 
"country"  soaps.  Each  tablet  comes  in 
an  individual  box  (£0.75)  or  in  a  gift 
pack  of  three  (£2.25).  The  new  fragrances 
are  white  birch,  royal  fern  and  carnation. 

The  company  has  also  introduced  a 
new  series  of  soaps  based  on  Sir  lohn 
Tenniel's  original  illustrations  for  Alice 
in  Wonderland.  Alice  herself  is  featured, 
as  are  the  Mad  Hatter  and  the  Queen 
of  Hearts.  The  soaps  (£0.95)  are  specially 
formulated  for  young  skins,  the  per- 
fume is  mild  and  no  artificial  colours 
are  used.  A  counter  display  unit  is 
available  for  the  soaps  which  repeats 
the  design  of  the  packaging.  Crabtree  & 
Evelyn,  24  New  Bond  Street,  London  Nl. 

Spring  offers 
from  Combe 

"This  spring,  independent  chemists  are 
being  offered  the  chance  to  earn  sub- 
stantial rebates  on  our  products,"  say 
Combe  International  Ltd.  A  team  of  sales 
girls  will  be  offering  a  four  dozen  Odor- 
Eater  floorstand  containing  36  regular 
and  12  super-tuff,  ex-car,  to  retailers  who 
will  be  eligible  for  a  10  per  cent  trade 
rebate — a  saving  of  £2.40  on  the  normal 
trade  price.  Attached  to  the  floorstand, 
which  only  occupies  one  square  foot  of 
floor  space,  are  details  of  a  consumer 
competition  in  which  first  prize  is  a 
£1,000  Greek  holiday  for  two. 

A  10  per  cent  trade  rebate  is  also 
being  offered  on  Grecian  2000,  Lady 


Grecian,  and  Grecian  2000  cream.  The 
rebate  may  be  claimed  if  a  retailer  buys 
a  mixed  dozen  display  unit  containing 
eight  Lotion,  two  Lady  Grecian  and  two 
Grecian  2000  Cream.  Lanacane  is 
being  offered  ex-car,  in  one  dozen  display 
outers,  with  a  10  per  cent  rebate  on 
each  dozen  tubes  ordered. 

If  a  retailer  buys  all  three  deals — 
Odor-Eater  floorstand,  mixed  Grecian 
dozen  and  one  dozen  Lanacane,  he  will 
be  eligible  to  claim  a  further  five  per 
cent — £2.40 — rebate,  giving  a  total  rebate 
of  £7.00,  for  an  outlay  of  just  over 
£44.00,  says  the  company.  Combe  Inter- 
national Ltd,  AMP  House,  Dingwall 
Road,  Croydon,  Surrey. 

Hygi  sales  drive 

Hygi  Hankies  the  "one-a-day  and  throw- 
away"  product,  is  now  being  marketed 
direct  to  the  chemist  by  the  manufac- 
turers, Undercover  Products  (Inter- 
national) Ltd.  National  advertising  will 
recommence  in  April  and  May  this  year 
and  further  promotions  are  planned  for 
the  latter  part  of  1979  using  a  15  second 
animated  cartoon  television  commercial 
in  selected  areas.  Richard  Briers  of  the 
"Good  Life"  fame  is  doing  the  voice- 
over  commentary.  Undercover  Products 
(International)  Ltd,  Wrexham,  Clwyd. 

Lancome  on  the  nail 

Lancome  will  be  making  available  for 
sale  in  June  four  new  nail  care  products. 
Creme  specifique  (£2.90)  is  a  dual  pur- 
pose nail  and  cuticle  treatment  cream 
which  should  be  massaged  into  nails 
nightly.  Base  acrylique  durcissante 
(£1.70)  is  a  completely  clear  basecoat 
with  an  acrylic  hardener  and  Laque 
fixante  (£1.70)  should  be  applied  after 
the  nail  colour,  both  to  add  extra  shine 
and  extra  protection. 

To  remove  nail  colour  Lancome  have 
introduced  Dissolvant  (£1.80),  a  milky, 
rose  pink  lotion  with  a  lemon  fragrance. 
Lancome's  nail  colour  products,  Vernis 
de  Lancome  (£1.35),  are  available  in  21 
shades.  Lancome  (England)  Ltd,  14 
Grosvenor  Street,  London. 

Waxwane  ear  drops 

Waxwane  ear  drops  (10ml,  £0.35)  have 
been  introduced  by  Thornton  &  Ross  for 
treatment  of  excess  wax.  The  drops  con- 
tain turpentine  oil  15  per  cent,  terpineol 

5  per  cent,  chloroxylenol  0.2  per  cent, 
in  arachis  oil,  and  are  subject  to  GSL 
classification.  A  one-dozen  display  outer 
with  head  board  is  available.  Thornton 

6  Ross  Ltd,  Linthwaite,  Huddersfield. 
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Scholl  launch  the 
hard  skin  stone 


The  Scholl  hard  skin  stone— introduced 
as  a  line  extension  for  the  treatment  of 
tough  skin  and  to  complement  products 
such  as  Scholl  rough  skin  remover  and 
the  callous  file — will  be  available  early 
this  spring.  The  hard  skin  stone  (£0.65) 
is  made  from  pure  minerals  selected  for 
their  abrasive  properties.  Ft  is  easy  to 
use,  hygienic  and  safe  for  removing  hard 
skin  and  callous.  A  newspaper  adver- 
tising campaign  worth  £40,000  will  back 
the  new  product.  Scholl  (UK)  Ltd, 
182  St  John  Street,  London  EC1P  1DH. 

Emergency  service 

The  emergency  supply  service  for  Cow  & 
Gate  specialised  formula  foods  has  been 
streamlined.  Until  now  the  service  has 
been  operated  by  Cow  &  Gate  area  re- 
presentatives, but  now  hospitals  and 
medical  practitioners  requiring  the  spe- 
cialised foods  in  cases  of  urgent  need 
outside  office  hours  are  being  given  a 
telephone  number  to  ring.  A  recorded 
message  will  advise  callers  where  they 
can  contact  Cow  &  Gate  managers  who 
are  able  to  implement  the  express  deli- 
very of  the  required  foods.  Pharmacists 
who  feel  they  may  need  this  number 
should  talk  to  their  local  Cow  &  Gate 
representative.  Cow  &  Gate  Babyfoods 
Ltd,  Trowbridge,  Wilts  BAN  8HZ. 

Factor  facts 

Max  Factor  are  making  available  duo 
eyeshadow  palettes  in  the  Maxi  range 
(£0.85).  There  are  four  colour  combina- 
tions: racing  green  and  spiced  apple; 
bramble  and  periwinkle;  woodfrost  and 
priceless  peach;  galaxy  green  and  star- 
shine.  The  company  are  also  offering 
their  Maxi-lash  and  Maxi-thick  mascara's 
at  £0.60  (normally  £0.79). 

New  Maxi  shades  for  lips  and  nails  are 
being  introduced  by  Max  Factor  under 
the  heading — Maxi  wild  wines.  Burgundy, 
Bordeaux  and  Cognac  are  the  new  col- 
ours   for    Maxi-moist    lipsticks  (£0.65) 
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with  matching  shades  for  Maxi-wear 
nail  guards  (£0.69).  These  colours  will 
be  available  for  sale  from  April. 

Max  Factor  are  currently  offering  20p 
off  their  lip  potions  (rrp  £0.75,  offer 
price  £0.55).  The  promotion  is  available 
while  stocks  last. 

Another  offer  currently  available  from 
the  company  is  for  an  uncartoned  27g 
handbag  size  Geminesse  cologne  spray. 
Cartoned  the  price  is  usually  £3.25  but 
the  uncartoned  product  is  being  offered 
for  £2.55.  Max  Factor  Ltd,  16  Old  Bond 
Street,  London  W1A  3AH. 

Record  durum 

A  new  durum  (hard)  wheat  bran 
(375g,  £0.26)  has  been  launched  under  the 
Record  label  by  Pasta  Foods  Ltd.  The 
dietary  fibre  content  is  over  48  per  cent. 
It  is  being  featured  in  the  company's 
Press  campaign  which  continues  until 
May  with  advertisements  in  Here's 
Health,  Healthy  Living,  Good  House- 
keeping, Woman,  Woman's  Own, 
Woman  and  Home,  Family  Circle,  Living 
and  Beauty  in  Vogue.  Pasta  Foods  Ltd., 
224  London  Road,  St  Albans,  Herts. 

Watertight  Miners 

Miners  are  introducing  a  new  range  of 
colours  for  the  spring  which  they  call 
their  "watertight  colours".  As  the  name 
implies  these  are  said  to  be  waterproof, 
creaseproof  and  smudgeproof.  There  are 
six  eye  colours  (£0.45)  in  natural,  green, 
blue,  pale  brown,  grey  and  white.  These 
colours  will  be  available  for  sale  from 
April  onwards. 

The  company  will  also  be  offering 
consumers  lOp  off  their  "best  selling 
shades"  of  lipstick  and  nail  colours. 
Miners  Make-up  Ltd,  Surbiton,  Surrey. 

Zero  throwaways 

Throwaway  underwear  by  Undercover 
Products  will  in  future  be  known  by  the 
brand  name  Zero.  Undercover  Products 
(International)  Ltd,  Wrexham,  Clwyd. 

Suntan  competition 

Last  week  (pl82)  C&D  reported  that 
WB  Pharmaceuticals  would  be  running 
a  competition  with  their  Uvitan  product 
in  conjunction  with  Look  Now  magazine. 
The  competition,  which  offers  a  two 
week  holiday  in  America,  will  in  fact  be 
run  in  conjunction  with  19  magazine. 

Look  Now  will  be  running  a  com- 
petition with  Coppertone's  new  Tropical 
Blend  suntan  preparation  in  the  June 
and  July  issues  whose  first  prize  is  a 
"tropical"  holiday  in  the  Caribbean. 


OutdoorGirl  additions 

Outdoor  Girl  are  introducing  a  new 
mascara  which  will  be  available  for  sale 
in  March.  Luxury  lash  make-up  (£0.72) 
will  be  available  in  black,  brown  and 
browny  black.  It  is  described  as  a  creamy 
fibre-less  mascara  which  is  smudge-proof. 

The  company  have  also  added  two 
new  shades  to  their  Total  Finish  make- 
up range  (£0.55)— natural  and  glow. 
These  colours  are  also  available  in 
Natural  Touch  liquid  foundation  (£0.52) 
and  Creme  Silk  Finish  powder  (£0.80, 
refill  £0.38).  New  spring  shades  in  the 
cream  blusher  range  (£0.35)  are  pink, 
tawny,  clover  and  cameo,  and  in  the 
powder  blusher  (£0.35)  rosy,  honey, 
orchis  and  spice.  Outdoor  Girl  high- 
lighter (£0.35)  is  now  available  in  a  new 
case.  Outdoor  Girl  Cosmetics,  Hook 
Rise  South,  Surbiton,  Surrey. 

Synogist  available 

Synogist  shampoo  (100ml,  £0.97)  is  now 
again  available  after  three  months  pro- 
duction difficulties.  The  shampoo  is  a 
Pharmacy  Only  item.  Maltown  Ltd,  PO 
Box  53,  Harrogate,  North  Yorkshire. 

Eye  pad  address 

The  address  for  Opticlude  Orthoptic 
eye  patches  (C&D,  February  10,  pl53) 
should  be  3M  (United  Kingdom)  Ltd, 
3M  House,  PO  Box  1,  Bracknell, 
Berkshire. 


ON  TV 
NEXT  WEEK 

Ln — London;  M — Midlands;  Lc — Lancashire;  Y — 
Yorkshire;  Sc— Scotland;  WW— Wales  and  West, 
So — South;  NE — North-east;  A— Anglia;  U — Ulster; 
We — Westward;  B — Border;  G — Grampian; 
E — Eireann;  CI — Channel  Island. 

Alberto  Balsam  conditioner:  All  areas 
Alka  Seltzer:  All  except  A 
Anadin:  All  areas 
Bisodol:  Lc,  So 
Buf  Puf  sponge:  Ln,  Y,  NE 
Crest:  All  except  B,  E 
Grecian  2000:  Ln,  So 
Head  &  Shoulders:  Ln,  Y,  Sc,  NE,  A,  U, 
G,  CI 

J&J  cotton  buds:  All  areas 

Kotex  Simplicity:  M,  Y,  Sc,  WW,  NE,  We,  CI 

Medinite:  All  areas 

Mentho  Lyptus:  All  except  U,  E 

Minadex:  M,  Lc,  Y,  NE 

Odor  Eaters:  All  areas 

Savlon:  All  areas 

Silvikrin:  All  areas 

Sinex:  All  areas 

Wondra:  Y,  NE 

Zest:  M,  Lc,  Sc,  B,  G 
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COUNTERPOINTS 


Durex  announce  details  of 
three-way  sponsorship 


LRC  Products  have  announced  details 
of  thejr  1979  sports  sponsorship  pro- 
gramme for  Durex.  Durex  will  be 
involved  with  three  fast  and  exciting 
spectator  sports,  motor  racing,  speedway 
and  power  boat  racing. 

This  year  LRC  are  turning  their 
attention  to  a  new  aspect  of  Formula 
One  racing — the  Aurora  AFX  British 
Formula  One  Championship.  LRC  will 
be  sponsoring  the  Graham  Eden  Chevron 
car  through  the  "Durex  Formula  One 
Award  Scheme",  whereby  a  panel  of 
experts  will  select  four  drivers  who  have 
never  driven  in  Formula  One  races  but 


have  performed  well  in  Formulas  Two 
and  Three.  Each  will  have  three  races  in 
the  Durex  Chevron  and  the  driver  with 
the  best  overall  performance  will  take 
part  in  the  final  championship  race  at 
Silverstone. 

Another  sport  which  enjoys  a  high 
spectator  element  is  speedway.  LRC  will 
be  sponsoring  the  Durex  England  v 
Australasia  Speedway  Test  series  for  the 
second  year  running.  There  will  be  five 
races  held  at  top  speedway  tracks 
throughout  the  country,  in  which  Eng- 
land will  be  looking  to  avenge  last  year's 
defeat.  A  new  British  Speedway  cham- 


Ear  Pierein 


IT'S  SO  EASY  AND  PROFITABLE 
I  WISH  I'D  STARTED 
YEARS  AGO" 


It  was  just  eight  months  ago,  that  I  started 
and  last  week  I  did  my  150th  piercing. 

Making  about  £3  profit  a  time  you  can  see 
why  I  wish  I'd  been  doing  it  for  years. 

I  pierce  in  the  open  shop,  and  it's  so 
quick  -  faster  than  making  up  a  prescription. 
What's  really  surprising  is  I've  got  a  lot  of 
competition  but  it  would  seem  that  people 
prefer  to  put  their  trust  in  piercing  at  a 
chemist  shop  -  and 
not  only  that  -  I'm 
using  the  safest 
system  in  the 
world  -  Inverness, 
the  only 
disposable  system. 

Inverness 
Ear  Piercing  kits 
start  at  £29. 


Please  send  me  an  Inverness  brochure 

Please  ask  a  representative  to  telephone 

me  to  arrange  a  No  Obligation  demonstration .  □ 

Name   

Address   

Telephone  No   

Louis,  Marcel  Ltd.  12  Bexley  Street,  Windsor.  Tel:  Windsor  51336. 
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N  B  The  above  is  based  on  an  actual  example. 
The  picture  is  of  an  actor 


pionship  is  also  being  introduced  entitled 
"The  Durex  National  League  Four  Team 
Championship",  to  be  competed  for  by] 
the  top  16  teams  in  the  National  League. 

In  the  third  element  of  the  Durexi 
sponsorship  programme  for  1979,  the! 
brand  takes  to  the  water  with  power  jJ 
boater  Peter  Inward.  His  boat  will  com- 1 
pete  in  six  international  and  eight  British! 
races  during  the  season,  including  the  I 
Embassy  Grand  Prix  in  Bristol  Docks  I 
and  the  British  Grand  Prix  on  Chase- 
water.  LRC  Products  Ltd,  Sanitas  House, 
Stockwell  Green,  London  SW9  9JJ. 

l  Spicey  Yardley 

Yardley  are  introducing  a  range  of  cos- 
metic colours  for  spring  called  the  Spice 
Island  collection.  New  in  the  creme 
eyeshadow  range  (£0.99)  are  sunlit  seas, 
coco  palm,  and  fresh  nectar  and  in  the 
autocreme  eyeshadow  (£1.30)  are  rare 
orchid,  mimosa  and  lemon  mint. 
Hibiscus,  spice  chili  and  wild  ginger  are 
the  new  lip  (£1.10)  and  nail  colours 
(£0.99).  All  these  colours  will  be  avail- 
able for  sale  from  the  end  of  March. 
Yardley  of  London  Ltd,  4  Miles  Gray 
Road,  Basildon,  Essex  SSI  4  3'BZ. 

Revlon  reds 

Revlon's  newest  colours  for  spring  are 
"almost  reds."  The  company  has  formu- 
lated two  looks — one  for  day  and  one 
for  evening  wear.  For  day,  lips  and 
nails  are  coloured  with  almost  red  in 
moisture  creme  lipstick  and  creme  nail 
enamel,  cheeks  are  highlighted  with  soft 
lustre  blush-on  in  copper  lustre  and  eyes 
in  creme-on  shadow  in  sea  shimmer  grey. 
The  night  time  look  calls  for  frosted  lip- 
stick and  extra  crystalline  nail  enamel 
in  almost  red  frost,  face  gleamer  in 
frosted  copper  and  great  lustre  eye  gloss 
in  snow  beige  lustre.  Great  lustre  glossy 
lip  colour  is  also  available  in  almost  red 
lustre.  These  colours  will  be  available 
for  sale  from  March. 

Also  new  from  Revlon  in  March  will 
be  the  Eterna  27  beauty  treatment  make- 
up (£2.95),  extending  the  existing  Eterna 
27  beauty  treatment  range.  The  make-up, 
packaged  in  a  glass  jar  with  an  applicator 
comes  in  five  shades;  creamy  beige,  sun- 
light beige,  warm  beige,  honey  tan  and 
golden  bronze.  Revlon  International 
Corporation,  86  Brook  St,  London  Wl. 

Mavala  six 

Mavala  have  introduced  six  new  shades 
to  their  nail  polish  range;  Santa  Monica, 
Montevideo,  Palm  beach,  Madrid,  Beirut, 
Cairo.  Mavala  Laboratories  Ltd,  139a 
New  Bond  Street,  London  Wl. 
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Piz  Buin  suntan  range 
now  nationally  available 

Piz  Buin  is  now  being  distributed 
throughout  the  UK  by  Alberto  Culver 
(C&D,  January  20,  p60).  Previously  this 
range  of  products  was  only  available  on 
limited  distribution  but  this  year  the  12 
product  lines  within  the  range  will  re- 
ceive national  promotion. 

The  products  have  been  repackaged 
and  "tan  plan"  instructions  are  now 
printed  on  the  back  of  each.  A  prepacked 
display  unit  will  be  provided  and  the 
brand  is  being  backed  by  two  consumer 
offers  and  a  £200,000  television  campaign. 

The  commercial  will  be  shown  in  all 
television  areas  during  May  and  June  on 
the  theme  "Piz  Buin  means  protective 
tanning  and  that  means  brown".  The 
consumer  offers  comprise  a  beach  sun- 
dial (available  for  £1.40.)  which  is  based 
on  one  designed  in  1721  and  "really  does 
tell  the  time"  says  the  company,  and  a 
beach  ball  (£0.49).  A  display  bonus  to 
the  trade  takes  the  form  of  a  £1  cheque 
attached  to  the  counter  unit  and  redeem- 
able in  June,  July  or  August. 

The  Piz  Buin  range  is  available  with 


various  protective  factors;  cream  (£2.75), 
oil  (£2.95)  and  milk  (£2.95)  avail- 
able in  factor  3,  cream  (£2.95),  oil 
(£3.15),  milk  (£3.15)  and  Topstick  (a 
tube  of  cream  and  a  lip  protector  £1.65) 
in  factor  4,  a  cream  (£3.25)  and  a  milk 
(£3.45)  and  a  children's  product  (£3.25) 
in  factor  6.  There  are  also  two  after  sun 
products,  a  milk  and  a  cream  (£3.25). 
Alberto-Culver  Co,  Houndsmill  Industrial 
Estate,  Telford  Road,  Basingstoke,  Hants 


Biba  on  eyes 

Lessar  Bros  are  now  marketing  the  Biba 
range  of  sunglasses.  This  range  com- 
prises a  variety  of  up-to-the-minute  de- 
signs including  some  in  crystal  and  tor- 
toise frame  colours  with  Sunsitive  grey 
and  Gradutint  brown  lenses.  Other  lens 
types  are  available  in  such  shades  as 
blue,  yellow,  violet,  gradient  honey,  pink, 
shades  of  brown  and  demi-mirror.  All 
styles  are  sold  in  a  Biba  case. 

The  company  are  making  available  re- 
volving counter  display  units  with  Biba 
logos  and  mirrors.  These  units  hold  24 
pieces,  a  smaller  unit  is  also  available 
to  hold  12  pieces.  Lessar  Bros  Ltd,  Lesbro 
Works,  Hylton  Street,  Birmingham. 

Lauder  in  the  sun 

Estee  Lauder  are  adding  two  new  pro- 
ducts to  their  range  of  suntan  prepara- 
tions. The  first  is  the  invisible  sun  block 
(£4.25)  which  is  a  clear  liquid  gel  that 
offers  maximum  protection.  It  is  said  to 
be  greaseless  and  water-resistant.  The 
self-action  tanning  creme  (£4.75),  as  its 
name  implies,  produces  a  tan  in  three 
to  five  hours  without  exposure  to  the 
sun.  Estee  Lauder  Cosmetics  Ltd,  71 
Grosvenor  Street,  London. 

O'Donnell  offer 

John  O'Donnell  are  making  a  special 
offer  to  the  trade  on  their  manicure 
items.  A  free  display  unit  is  offered  to 
retailers  with  a  promise  to  exchange  any 


slow  selling  items.  The  cabinet  measures 
13 in  X  lOin  and  is  stocked  with  four 
or  six  units  of  each  item  (cost  £189). 
Each  item  is  numbered  on  the  "anti- 
theft"  glass  top  and  each  compartment 


of  the  drawers  is  number  matched. 

Another  new  display  item  from  this 
company  is  the  facecloth  display  basket 
which  is  offered  to  the  trade  with  an 
order  for  a  gross  of  face-cloths.  A  beach 
towel  is  also  being  given  away  to  re- 
tailers who  order  a  £50  range  of  match- 
ing holdalls  and  purses.  John  O'Donnell, 
Box  33',  Chelmsford  CM1  5NH. 

Orlane  touches 

Nuage  cream  eye  shadow  and  rose  tendre 
lip  gloss  and  nail  enamel  comprise 
Orlane's  dawn  make-up  harmonies  for 
their  spring  and  summer  collection.  This 
"tender  touches"  collection  also  com- 
prises sunrise  colours  of  champagne 
cream  eye  shadow  (£4.50)  and  brun 
tendre  lip  gloss  (£2.75)  and  nail  enamel 
(£1.95).  The  colours  will  be  available  for 
sale  from  March.  Orlane  Cosmetics 
(UK)  Ltd,  21  Grafton  Street,  London. 

Red  for  Clinique 

Clinique  have  introduced  a  new  range 
of  colours  for  their  lipsticks  including 
crimson,  scarlet,  cerise  and  earth  red. 
Earth  red  is  also  available  as  a  lip  pencil. 
Clinique  Laboratories  Ltd,  54  Grosvenor 
Street,  London  Wl. 


Last  chance  for  C&D's  Ulay  rose  offer 


Despite  the  recent  treacherous  weather 
those  C&D  subscribers  who  have  ordered 
a  Margaret  Merril  rose  (C&D,  January 
20,  p67)  need  have  no  fear  for  their 
safety.  They  have  been  assiduously  pro- 
tected by  the  Harkness  Rose  Company 
of  Hitchin,  from  the  cold,  ice,  snow  and 
frost.  Because  of  planting  requirements 
the  time  is  fast  approaching  for  last 
orders.  If  you  wish  to  take  advantage  of 
the  offer  please  do  so  now. 

Since  the  offer  first  appeared  in  C&D 
the  rose  has  had  extensive  publicity  in 
the  gardening  Press  for  its  seven  major 
awards,  including  the  title  "The  World's 


Most  Fragrant  Rose",  the  top  Royal 
National  Rose  Society  award  and  the 
Edland  Medal  for  Fragrance. 
To  order:  Fill  in  the  coupon  and  send 
it  with  a  crossed  cheque  or  postal  order 
for  £4.50  (made  payable  to  "Margaret 
Merril  Rose  Offer")  to: 

Margaret  Merril  Rose  Offer 
18  Culford  Gardens 
London  SW3  2ST 
Stocks  are  limited  and  the  offer,  which 
is  subject  to  availability,  closes  on  March 
17,  1979.  As  a  further  bonus  a  free  copy 
of  "Be  Your  Own  Rose  Expert  (normally 
40p)  will  be  sent. 


Please  send  me  set(s)  of 

Margaret  Merril  rose  bushes  at  £4.50 

I  enclose  cheque/postal  order  no  ... 
Value:  

NAME:   


four 
per  set. 


ADDRESS: 


Send  to  Margaret  Merril  Rose  Offer,  18  Culford  Gardens,  London  SW3  2ST 
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COUNTERPOINTS 


Biobronze  launched  as  a  new 
suntan  system  from  Eylure 


Eylure  are  introducing  a  new  suntan  pre- 
paration into  the  market  this  year  for 
distribution  through  chemists  and  depart- 
mental stores  only.  The  company  says 
that  the  product,  Biobronze  (£3.95),  is 
actually  a  system  as  the  pack  contains 
two  tubes  that  should  both  be  used,  say 
the  company,  to  achieve  "an  even  and 
lasting  tan  safely  and  quickly". 

Biobronze  is  aimed  specifically  at  those 
people  who  do  not  usually  tan  easily. 
The  company  maintains  that  although  "it 
is  probably  the  most  expensive  suntan 
preparation  on  the  market,  its  formula- 
lation  includes  such  effective  emollients 
that  an  after-sun  cream  isn't  necessary". 

Biobronze  will  be  promoted  therefore 
to  the  person  who  wants  to  tan  well  but 


at  the  same  time  needs  a  high  protection 
cream  for  "maximum  skin  comfort  and 
safety."  The  first  tube  in  the  system — 
identified  by  its  golden  colour — should 
be  used  during  the  first  two  or  three  days 
of  a  holiday.  As  well  as  containing  a  pro- 
portion of  filters  which  block  UVB  rays 
while  allowing  through  a  certain  propor- 
tion of  UVA  rays,  this  first  tube  also 
contains  a  certain  amount  of  a  tan  acce- 
lerator, "derived"  say  the  company, 
"from  tropical  fruit".  Once  a  tan  has 
been  established  the  user  can  switch  to 
the  second  tube  which  has  a  lower  con- 
centration of  filters  and  a  higher  level  of 
accelerator.  Eylure  Ltd,  Grange  Indus- 
trial Estate,  Llanfrechfa  Way,  Cwmbran, 
Gwent. 


VI r  Men  combs 


John  R.  Associates  Ltd  are  issuing  five 
new  Mr  Men  combs  in  their  series  "from 
John."  The  new  men  are  Mr  Busy,  Mr 
Clever,  Mr  Rush,  Mr  Clumsy  and  Mr 
Noisy  and  they  appear  on  foot  shape 
novelty  combs.  Mr  Busy's  caption  is 
"Don't  stop,  I'm  hair  to  work,"  Mr 
Clever's  is,  "For  brainy  hair,"  Mr  Rush 
says,  "Stop!  Comb  your  hair,"  Mr 
Clumsy  pleads  "Don't  comb  my  ears" 
and  Mr  Noisy,  "Ssh  .  .  .  comb  at  work." 

Mr  Men  combs  are  individually  bag- 
ged for  sale  and  packed  in  outers  of  50 
containing  ten  of  each  of  the  five  cha- 
racters. John  R.  Associates  Ltd,  49  High 
Road,  Bushey,  Herts. 

Brew-it-yourself 

With  a  rise  in  pub  beer  prices  forecast, 
Britain's  home  brewing  business  is  all  set 
to  welcome  more  do-it-yourself  enthusi- 
asts, reports  Reckitt  &  Colman  for  Tom 
Caxton.  "Beer  drinkers  face  a  rise  in  the 
price  of  a  pint — and,  according  to  the 
Brewers'  Society,  it  could  be  as  much  as 
2p  or  3p,"  says  the  company  adding  that 
"most,  if  not  all,  of  the  major  breweries 
are  applying  for  increases  for  most — or 


all — of  their  products.  The  brewers  say 
the  increases  are  necessary  because  of 
the  rise  in  the  cost  of  labour,  transport 
and  raw  materials.  But  some  brewers  are 
not  putting  up  their  prices.  They  are 
going  to  continue  to  brew  beer  for 
around  8p  a  pint.  They  are  Britain's 
home  brewers,  who  this  year  will  produce 
and  consume  something  like  300  million 
pints  of  beer." 

During  the  last  decade,  home-brew 
beer  kits  have  matured  into  a  substantial 
market,  worth  more  than  £11  million  last 
year  at  retail  prices.  Commenting,  Roy 
Mantle  of  Tom  Caxton,  says:  "More 
and  more  people  are  turning  to  do-it- 
yourself  activities  such  as  home  brewing, 
and  consumers  are  accepting  more  than 
ever  before  that  the  established  beer  kits 
produce  beer  which  compares  favourably 
with  commercial  beers."  Reckitt  Products, 
Reckitt  House,  Stoneferry  Road,  Hull. 

Braun  Christmas 

Braun  UK  say  that  they  doubled  their 
shaver  business  during  the  October- 
December  period  in  1978,  compared  to 
the  same  period  in  1977,  establishing 
themselves  as  the  second  brand  in  the 
UK  after  three  years.  1978  was  the  best 
ever  year  for  dry  shavers  with  approxi- 
mately 1,880,000  units  being  sold  and, 
from  trade  feedback  at  IDEA  in  January 
1979,  it  looks  as  though  '79  could  be 
even  better,  adds  the  company. 

Martin  O'Neill,  product  manager  for 
shavers  at  Braun  comments  "We  are 
confident  that  the  dry  shaver  market  will 
continue  to  grow  and  that  sales  could 
be  over  the  2  million  mark  for  the  first 
time  in  1979.  We  now  have  the  most 
comprehensive  and  competitive  shaver 
range  in  the  UK  which  we  will  back  with 
a  national  advertising  campaign  of  over 
£1  million  during  1979.  This  will  ensure 
that  throughout  the  year  there  will  be 


strong,  consumer  sell-through  for  Braun 
shavers."  Braun  Electric  (UK)  Ltd, 
Dolphin  Estate,  Windmill  Road, 
Sunbury-on-Thames,  Middlesex. 

Hydra  Bronze  stick 

Lancome  are  adding  a  Hydra  Bronze  lip 
protector  stick  (£1.25)  to  their  Hydra 
Bronze  suntan  range  this  year.  It  will  be 
available  for  sale  from  April.  Lancome 
(England)  Ltd,  14  Grosvenor  Street,  Lon- 
don W1X  0AD. 

Ribena  correction 

The  trade  and  retail  prices  for  Ribena 
shown  in  last  week's  Supplement  are  in 
respect  of  the  economy  size  and  not 
large  as  stated.  The  economy  SRP  is 
£0.96  and  the  large  remains  at  £0.72. 
Beecham  Foods  Ltd,  Great  West  Road, 
Brentford,  Middlesex. 

Wella  prices 

The  prices  for  Wella  balsam  almond, 
herbal  and  lemon  are  95ml  (trade  £4.82 
dz,  retail  £0.62),  185ml  (trade  £3.34  for 
6,  retail  £0.86)  and  not  as  shown  on 
page  23  of  last  week's  supplement. 


PRESCRIPTION 
SPECIALITIES 

White  Micronor 

As  from  January  Micronor  oral  con- 
traceptive tablets  have  had  the  dye 
removed  and  will  be  white.  There  are  no 
other  changes  to  the  product  and  the 
shelf-life  is  unaltered.  Ortho  Pharma- 
ceutical Ltd,  Saunderton,  High 
Wycombe,  Bucks. 

CANESTEN  powder 

Manufacturer  Bayer  UK  Ltd,  Haywards 
Heath,  West  Sussex  RH16  1TP 
Description  White  powder  containing 
1  per  cent  clotrimazole 
Indications  As  an  adjunct  to  treatment 
with  Canesten  cream  or  atomiser  spray 
and  as  a  prophylactic  against  reinfection, 
particularly  infections  such  as  athlete's 
foot 

Method  of  use  To  be  applied  to  lesions 
when  cream  or  spray  being  used  and 
dusted  inside  clothing  in  contact  with 
affected  areas 

Packs  30g  puffer  pack  (£0.99  trade) 
Supply    restrictions    Prescription  Only 
(but  may  change) 
Issued  April  2,  1979 
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Make  profits 
while  the  sun  shines 

Uvitan.  The  sun-care  success  story  of  1978:  from  nowhere  to  No.  3  in  a 
single  year!  And,  this  summer,  Uvitan  will  be  attacking  those  top  2  spots 
with  a  really  heavyweight  promotional  campaign. 


TV  140  commercials  in  only  1 1  weeks    and  every  one  a  full 
30  seconds  long.. 

Magazines.  12  top  women's  journals.  A  4-month  campaign. 
A  total  of  48  advertisements.  And  all  whole-page,  full-colour. 

Point-of-sale.  A  multi-product  display  unit  FREE  OF  CHARGE 
(subject  to  minimum  order). 

COMPETITION 

A  $3000  sun-fun  holiday  competition  for  your  customers. 


Two  tremendous  Bonus 
Plans^to  give  you  profits 
up  to  75% . 
Full  details  from  your 
WB  Pharmaceuticals 
representative,  or  from 
the  address  below. 

•X-  Bonus  Plans  available  on  all 
orders  placed  before 
31  March  1979. 


Uvitan.  Don't  you  forget  it! 


1 


WB  Pharmaceuticals  Limited,  Bracknell,  Berkshire  RG124YS.  Tel:  Bracknell  (0344)  50222. Telex:  847634.  WBP 
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THE  TREi 
ACNE  M 

by  A.  Li  Wan  Po,  BPharm,  PhD,  cl 


Acne  is  sometimes  termed  a  disorder  of 
excess  since  it  is  believed  that  it  results 
from  over-production  of  sebum  and 
cohesive  keratin.  Although  the  condition 
does  not  produce  serious  symptoms,  it 
sometimes  can  effect  patients  quite  mark- 
edly. The  incidence  in  teenagers  has  been 
quoted  as  ranging  from  90  to  100  per 
cent  (1,2)  and  most  patients  resort  to 
self-treatment  initially.  The  contribution 
which  the  pharmacist  can  make  in  this 
condition  is  therefore  apparent. 

Pathogenesis 

The  following  factors  have  been  reported 
as  being  important  in  the  pathogenesis  of 
acne :  Increased  sebum  production 
(seborrhoea);  hyperkeratinisation  of  the 
follicular  openings;  biochemical  changes 
in  the  skin  surface  lipids. 

Increased  sebum  production  has  been 
shown  in  acne  patients  (4)  and  is  indeed 
characteristic  of  them.  The  increased  rate 
of  sebum  production  is  still  not  well 
understood.  It  does  not  seem  to  be  solely 
due  to  an  increase  in  production  rate  of 
androgenic  hormones  which  are  known 
to  increase  sebaceous  gland  size  and 
enhance  sebum  production.  It  is  possible 
that  the  sebaceous  glands  may  be  abnor- 
mally sensitive  to  normal  levels  of 
testosterone.  The  enzymic  conversion  of 
testosterone  to  dihydro-testosterone,  the 
biologically  active  androgen  molecule, 
may  also  be  facilitated  in  acne  patients 
(5).  The  fact  that  acne  only  appears  on 
the  face,  neck,  chest  and  upper  back 
would  indicate  that  the  properties  of  the 
sebaceous  glands  depend  on  their  loca- 
tion on  the  body  surface  (6). 

Normally,  epithelial  cells  lining  the 
folicular  openings  are  shed  in  the  normal 
way  and  are  moved  to  the  surface  with 
the  sebum.  In  acne,  unusually  cohesive 
keratin  is  produced  which  blocks  the 
folicular  openings  (7).  The  viscosity  of 
the  sebum  produced  in  acne  patients  does 
not  appear  to  be  different  from  that  of 
unaffected  people  (8). 

It  is  thought  that  bacterial  enzymes 
induce  the  decomposition  of  sebum 
triglycerides  into  irritant  free  fatty  acids 
(9).  The  bacteria  can  also  colonise  the 
sebaceous  follicles  which  may  already 
have  been  blocked  by  comedones.  This 
results  in  inflammation  and  possibly  cyst 
formation.  Corynebacterium  acnes  is 
by  far  the  most  common  micro-organism 
isolated  from  acne. 

Contributing  factors 

To  explain  the  higher  incidence  of  acne 
in  adolescents,  various  theories  have  been 
put  forward  (10).  Many  authorities  were, 
in  their  time,  convinced  that  masturbation 
was  an  important  aetiological  factor. 
This  theory  has  however  been  discredited. 
Similarly,  Sulzberger  and  Baer  showed 
that  there  was  no  improvement  in  acne 
following  sexual  intercourse  (11). 

Diet  is  a  controversial  issue.  Although 
some  clinicians  still  advise  acne  patients 
to  avoid  chocolate  most  recent  reviews 
omit  it,  for  lack  of  evidence.  In  one 
study,  feeding  chocolate  to  acne  patients 


did  not  influence  the  severity  to  any 
observable  extent  (12).  Gross  alteration 
in  eating  habits  has  been  shown  to  affect 
sebum  production  and  the  relative 
amounts  of  its  components  (13)  (14). 
However,  there  is  no  consensus  of 
opinion  about  diet  in  acne  management. 
To  those  many  patients  who  are  positive 
that  certain  foods  aggravate  their  condi- 
tion, advice  to  avoid  can  only  be  helpful. 

Some  women  experience  a  worsening 
of  acne  prior  to  or  during  menstruation 

(15)  .  Changes  in  progesterone  levels  lead- 
ing to  increased  sebaceous  activity  could 
be  involved  and  contraction  of  the  pilo- 
sebaceous  openings  has  been  suggested 

(16)  .  The  hormonal  influence  on  the 
severity  of  acne  was  further  shown  in  a 
retrospective  study  in  which  a  significant 
number  of  women  claimed  improvement 
following  parturition  (17).  The  genetic 
predisposition  to  acne  is  generally  accep- 
ted (18,  19)  but  there  is  still  a  need  for 
a  wider  study. 

Local  irritation  or  friction  by  clothing 
and  chemicals  can  aggravate  or  even 
induce  acneiform  eruptions.  "Acne  cos- 
metica"  for  example,  has  been  described 
(20,  21).  Other  reports  include  "  Pop 
acne"  and  "Pomade  acne"  (22,  23). 

Drugs  known  to  have  the  potential  for 
inducing  acneiform  eruptions  include 
ACTH  (11  A),  topical  steroids  (11  A), 
phenobarbitone  (24),  troxidone  (24), 
isoniazid  (25),  iodides  (26)  and  bromides 
(26).  The  last  two  groups  are  particularly 
important  because  of  their  inclusion  in 
many  non-prescription  products.  The 
beneficial  effect  of  sunlight  in  acne  is  well 
known  but  the  mode  of  action  is  less 
clear.  The  bactericidal  effect  of  the  ultra- 
violet component  may  be  useful.  Emo- 
tional stress  has  been  shown  to  exacerbate 
acne  in  predisposed  patients  (27,  28)  and 
the  skin  is  often  said  to  be  a  good  indica- 
tor of  health  and  emotional  status. 

Clinical  features 

Comedones,  pustules,  inflamed  papules, 
cysts  and  seborrhoea  are  common  fea- 
tures in  acne.  Comedones  are  essentially 
keratin  plugs  admixed  with  lipids, 
bacteria  and  hairs.  Melanin  may  accumu- 
late to  form  a  blackhead  which  formerly 
was  thought  to  be  the  result  of  oxidation. 
Comedones  are  often  classified  as  closed 
and  open.  The  latter  are  visible  to  the 
naked  eye  and  may  be  easily  removed 
with  an  extractor.  Closed  comedones, 
however,  have  no  visible  orifices  although 
they  are  easily  palpable.  They  may  pro- 
gress to  open  comedones,  resolve  spon- 
taneously or  explode  into  inflammatory 
papules,  pustules,  nodules  and  cysts 
which  are  more  difficult  to  treat.  Nodules, 


deep  seated  pustules  and  cysts  affect  the 
deeper  dermis  and  cause  scarring  (11  A). 
Acne  patients  with  such  features  should 
therefore  be  referred  to  their  doctors  to  i 
minimise  permanent  scarring. 

Treatment 

Systemic  treatment  is  usually  necessary 
for  the  more  severe  cases  of  acne  with 
inflammation  and  cystic  lesions.  Such 
treatment  involves  prescription-only  pro- 
ducts. Low  dose  tetracycline  (250  mg 
twice  daily)  over  long  periods  (three  to 
six  months)  is  the  most  popular  treat- 
ment because  of  its  effectiveness.  Co- 
trimoxazole  and  clindamycin  also  have 
their  proponents.  Antibiotics  and  systemic  I 
antibacterial  agents  in  acne  probably 
decrease  the  number  of  Corynebacterium 
acnes  and  staphylococci,  but  this  would 
not  appear  to  be  their  sole  mode  of 
action.  The  tetracyclines,  for  example, 
have  important  metabolic  effects  and  it 
is  possible  that  they  can  act  as  anti- 
inflammatory drugs  (5). 

Topical  applications  form  the  first  line 
of  treatment  in  acne.  They  are  particu- 
larly useful  in  the  milder  cases  and  can  j 
be  grouped  into  two  main  categories : 
keratolytic  and  anti-bacterial  agents. 

Keratolytic  agents 

Keratolytic  agents  are  thought  to  act  by 
reducing  plugging  of  the  sebaceous 
orifices.  The  most  widely  used  are  sali- 
cylic acid  and  sulphur.  At  low  concen- 
trations they  are  said  to  be  keratoplastic, 
and  are  believed  to  correct  accelerated 
and  incomplete  keratinisation  (29). 

Salicylic  acid  (5-10  per  cent)  softens 
the  stratum  corneum  by  increasing  its 
endogenous  hydration  (29).  Water  is 
essential  for  its  activity.  Desquamation 
by  salicylic  acid  has  been  shown  to  result 
from  dissolution  of  intercellular  cement- 
material  rather  than  direct  attack  on  the 
keratin  (30).  Salicylic  acid  is  also  said  to 
be  bacteriostatic  and  fungicidal  (31).  Con- 
tinuous application  to  the  skin  may  cause 
dermatitis  (32).  Toxic  reactions  resulting 
from  percutaneous  absorption  of  salicylic 
acid  have  been  frequently  reported  (33, 
34,  35)  although  as  normally  applied  in 
acne,  the  risk  seems  minimal.  Current 
research  on  salicylates  and  prostaglandins 
indicates  that  salicylic  acid  may  also 
have  direct  anti-inflammatory  activity. 

Sulphur  (2-6  per  cent)  preparations  are 
widely  used.  A  report,  however,  indicated 
that  sulphur  preparations  may  be  come- 
dogenic  (36).  In  high  concentrations, 
sulphur  forms  polysulphides  and  poly- 
thionates  which  convert  keratin  sulphy- 
dryl  groups  to  disulphides  resulting  in 
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keratolysis  (37).  The  claimed  antiseptic 
properties  of  sulphur  are  debatable. 
Sulphur  used  in  acne  may  be  either 
elemental  sulphur  or  sulphur  compounds 
(zinc  sulphide  and  sodium  thiosulphate). 
The  compounds  are  usually  weaker  kera- 
tolyses. Elemental  sulphur  (colloidal  or 
precipitated)  is  almost  insoluble  in 
aqueous  systems  so,  in  general,  the 
smaller  the  particle  size  and  the  more 
homogeneous  the  system,  the  better. 

Benzoyl  peroxide  (5-10  per  cent)  has 
been  shown  to  be  effective  both  when 
used  singly  and  when  combined  with 
sulphur  (38,39).  Its  mode  of  action  would 
appear  to  be  to  increase  epithelial  cell 
growth  which  results  in  more  rapid 
sloughing  (40).  The  compound  also  pos- 
sesses anti-bacterial  properties  which  may 
be  useful  in  acne  management  (5).  Occa- 
sionally, sensitivity  reactions  have  been 
reported  (11  A).  The  formulation  base  has 
been  shown  to  have  an  important  effect 
on  activity,  a  gel  showing  best  (41). 

Resorcinol  (resorcin)  is  another  kera- 
tolytic  agent  often  encountered  in  non- 
prescription products  at  concentrations 
up  to  3  per  cent.  It  can  be  absorbed 
through  the  skin  and  if  applied  to  large 
surfaces,  adequate  amounts  can  be 
absorbed  systemically  to  produce  myxoe- 
dema  (42).  Careful  applications  to  acne 
lesions  probably  does  not  carry  any 
serious  risk.  The  compound  can  cause 
discoloration  in  some  dark  skinned 
people  (43)  and  is  therefore  best  avoided 
for  treating  such  patients.  Resorcinol 
monoacetate  is  sometimes  used  instead 
of  the  parent.  It  can  be  looked  upon  as 
a  pro-drug  in  that  hydrolysis  leads  to  the 
formation  of  resorcinol.  Esterification 
can  be  expected  to  prolong  and  moderate 
resorcinol  activity  and  is  said  to  do  so. 

Tretinoin  (retinoic  acid),  the  acid 
derivative  of  vitamin  A,  is  being  increas- 
ingly used  for  the  treatment  of  acne.  In 
one  study,  it  has  been  shown  to  be  more 
effective  than  sulphur  with  resorcinol, 
benzoyl  peroxide  or  placebo  despite 
frequent  exacerbation  of  the  acne  in  the 
initial  stages  (44).  Other  studies  have 
been  less  encouraging  because  of  intoler- 
able irritation  (45)  or  low  response  rate 
(46).  The  irritation  is  more  likely  in  fair 
skinned  and  blue-eyed  patients  (5). 
Frequent  washing  also  tends  to  increase 
irritancy.  Exposure  to  ultraviolet  radia- 
tion, whether  natural  or  artificial,  is  to 
be  avoided  during  treatment  with  treti- 
noin and  the  product  should  be  applied 
to  dry  skin  in  order  to  minimise  stinging. 

Allantoin  has  been  shown  to  possess  a 
keratin  dispersing  activity  (46).  Its 
activity  in  acne  does  not  seem  to  have 
been  fully  assessed. 

Potassium    hydroxyquinoline  sulphate 


is  a  keratolytic  agent  with  antibacterial 
properties.  Results  of  a  clinical  trial  (15) 
indicated  that  when  combined  with 
benzoyl  peroxide,  promising  results  were 
obtained.  Dryness  of  the  skin  was  noted 
as  the  only  real  side  effect  although  one 
patient  developed  a  marked  allergic 
reaction.  A  further  study  indicated  that 
the  same  combination  was  less  useful  in 
acne  with  pustular  and  cystic  lesions  even 
with  the  addition  of  hydrocortisone  (47). 

Antimicrobials 

The  well  accepted  role  of  Corynebac- 
terium  acnes  in  pathogenesis  has  meant 
that  a  wide  range  of  antimicrobial  agents 
has  been  tried  in  an  attempt  to  modify 
the  skin  microflora.  Of  the  non-prescrip- 
tion products,  cationic  disinfectants  and 
phenolic  derivatives  are  the  most  com- 
mon. Typical  cationic  disinfectants  are 
octaphonium  chloride,  cetylpyridinium 
chloride,  cetyltrimethyl  ammonium  bro- 
mide (cetrimide),  and  benzalkonium 
chloride.  Phenolic  derivatives  include 
chlorocresol,  triclosan,  thymol,  hexa- 
chlorophane,  and  bithional. 

Cationic  disinfectants  are  usually  good 
surfactants  so  they  may  be  useful  in 
loosening  keratin  plugs.  However,  that 
action  may  cause  skin  irritation.  There 
have  been  reports  of  hypersensitivity  to 
cationic  disinfectants  especially  upon 
repeated  application  (48). 

Phenol  is  active  against  both  Gram 
positive  and  Gram  negative  bacteria. 
Bacteriostatic  concentrations  are  used  in 
topical  acne  preparations  and  at  such 
concentrations,  phenol  also  possesses 
anaesthetic  effects  which  may  be  useful 
in  relieving  itching  and  thereby  minimise 
the  temptation  to  pick  at  the  comedones. 
Phenol  can  be  absorbed  percutaneously 
so  that  its  prolonged  usage  over  large 
areas  of  the  skin  is  not  advised.  When 
formulated  in  alcohol,  its  activity  is 
decreased  but  when  applied  as  a  lotion, 
evaporation  of  the  alcohol  probably 
restores  activity. 

Chlorocresol  and  triclosan  are  useful 
phenolic  disinfectants  with  lower  toxicity 
than  phenol.  Thymol  is  more  active  than 
phenol  but  its  low  aqueous  solubility 
severely  limits  its  use.  Hexachlorophane 
was  until  a  few  years  ago  widely  used 
as  a  disinfectant  but  following  recogni- 
tion of  its  toxicity  upon  percutaneous 
absorption  it  is  no  longer  recommended 
for  the  treatment  of  acne.  Bithionol  is 
another  phenolic  derivative  which  has 
fallen  into  disrepute,  in  this  case  because 
of  photosensitivity  reactions  (49).  Cross 
sensitisation  between  bithionol  and  other 
phenolic  derivatives  such  as  hexachloro- 
phane has  been  reported  (50). 


Of  the  other  disinfectants  for  acne 
treatment,  chlorhexidine  deserves  men- 
tion because  of  its  popularity  as  a  topical 
antiseptic.  In  one  controlled  study  (51) 
however,  the  results  have  not  been 
impressive.  Further  studies  are  required 
to  assess  its  usefulness  in  acne. 

Product  design 

Although  there  are  several  effective 
compounds  for  acne  treatment,  especially 
among  the  primarily  keratolytic  agents, 
poor  product  design  often  significantly 
reduces  their  effectiveness.  Careful 
evaluation  of  products  is  required. 

Topical  preparations  should  preferably 
be  non-greasy  so  ointments  are  not 
advised.  Alcoholic  lotions  and  gels  are 
justifiably  becoming  more  common  form- 
ulations. Salicylic  acid  gives  better 
results  from  an  emulsion  than  from  a 
paraffin  base  (60). 

To  mask  blackheads,  products  may  be 
tinted  with  higher  concentrations  of 
sulphur,  or  zinc  oxide,  etc,  to  produce  a 
psychological  effect  on  the  patient. 

Abrasives  (pumice,  aluminium  oxide  or 
polyethylene)  are  sometimes  included  to 
improve  cleansing  and  to  polish  the  skin. 
Their  contribution,  however,  is  unlikely 
to  be  significant.  Soap  formulations  are 
also  unlikely  to  be  useful  because  of  the 
short  contact  time  on  the  skin. 

The  packaging  of  lotions  and  creams 
may  have  important  repercussions  during 
use.  Such  products  are  usually  water- 
based  and  are  therefore  good  growth 
media  for  micro-organisms.  When  trans- 
ferred to  the  fingers  for  application  to 

Continued  on  p227 
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Announcing 
a  new  30  tablet  pack 
for  Aspro  Clear. 


Consumers'  letters  told  us  that  our  customers,  especially  the  migraine 
sufferers,  would  welcome  a  large  Aspro  Clear  pack. 
So  we've  introduced  a  30  tablet  pack  to  join  the  1 6  and  4  tablet  packs. 

Aspro  Clear  is  the  fastest  growing  analgesic  on  the  market  and,  this 
^   _  ^  year,  a  massive  £1/2  million 


cl  ©sir 


television  and  press 
campaign  promises  to 
catapult  the  brand  to  a  new 
sales  peak. 

Meet  the  demand. 
Order  the  new  30  tablet 
size  when  you  stock  up  on 
4  and  16  tablet  packs. 
It's  nearly  twice  as  big,  so 
your  absolute  profit  will  be 
nearly  twice 
as  much. 


For  headache... 
migraine  pain, 
colds,fiu,fev 

30  tablets 


Totally 
soluble 
tablets 


For  headache, 
migraine  pain. 


Totally 
soluble 
tablets 


I  For  headache.  sT°^fe 
■  migraine  pain.  tflhiBK 
I  colds.fiu.fever  l_ 
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LETTERS 

RPM:  pressure  on 
the  inefficient 

Xrayser  (February  10)  suggests  that  I 
may  be  ingenuous  about  manufacturers 
restraining  competition  being  an  ex- 
ample of  the  Catch  22  question. 

You  must  know — and  if  you  don't, 
any  small  wholesaler  will  tell  you — that 
this  is  exactly  what  they  have  been  doing 
for  40  years. 

One  would  imagine  from  your  Re- 
flections that  a  genuine  bona  fide  whole- 
saler, obeying  all  the  rules,  obeying 
RPM,  paying  his  bills  promptly,  would 
have  no  difficulty  in  obtaining  supplies 
from  manufacturers  at  normal  whole- 
sale discounts.  I  can  prove  to  you  that 
this  is  a  complete  myth. 

A  mere  2  per  cent  of  the  drug  bill 
passed  to  pharmacy  will  put  £10,000,000 
back  to  pharmacists.  This  figure  will 
easily  take  care  of  threatened  pharma- 
cies. 

I  am  not  complaining  about  RPM.  I 
am  complaining  about  discrimination 
and  unfair  restrictive  practices  which 
keep  inefficient  wholesalers  in  business. 
If  the  pressure  gets  too  hot  for  the  res- 
trictionists  they  should  get  out  of  the 
kitchen. 

E.G.T.  Gamlin 

Folidays  Wholesale  Chemist 
Trowbridge,  Wilts 

Rules  of  the  game 

In  his  Topical  Reflections  of  February 
10,  "Rules  of  the  game",  Xrayser  seems, 
like  Janus,  to  wear  two  faces  which  look 
in  opposite  directions. 

His  first  paragraph  acknowledges  that 
the  destruction  of  RPM  on  "ethicals" 
can  only  produce  transient  discount 
advantage  to  contractors  which  will  be 
clawed-back  by  the  Government  leaving 
contractors  very  much  worse-off  at  the 
end  of  the  day.  And  yet,  in  his  second 
paragraph,  he  seems  to  embrace  totally 
the  philosophy  of  Anthony  Peel  (C&D 
February  3,  pl32). 

Whilst  it  may  be  essential  to  be  flex- 
ible if  you  are  to  survive  in  business  and 
make  a  profit,  it  should  not  be  necessary 
to  be  dishonest — and  it  is  dishonest  to 
sign  undertakings  to  abide  by  a  manu- 
facturer's terms  and  conditions  of  sale 
and  then  flagrantly  breach  them,  as  I 
believe  a  number  of  wholesalers  are 
doing.  The  rules  of  the  game  have  not 
changed,  Xrayser,  although  certain 
wholesalers  would  have  you  think  other- 
wise. They  are  the  ones  who  have 
deliberately  chosen  to  break  the  RPM 
rules  for  their  own  advantage.  In  so 
doing,  they  imperil  the  long-term  pros- 
perity of  the  retail  pharmacist,  who  will, 
in  some  cases,  not  merely  go  back  to 
square  one,  but  be  wiped  off  of  the 
board  completely. 

It  is  tragically  wrong  of  Xrayser  to 
conclude  that  further  resistance  is  futile. 


If  the  retail  pharmacist  believes  that 
RPM  is  in  the  public's  and  his  interest, 
he  should  not  abjectly  surrender  to  those 
Who  would  seek  to  destroy  it,  but  should 
protest  to  them,  and  actively  support  all 
efforts  to  uphold  RPM. 
D.  P.  Mulholland 
Managing  director 
Graham  Tatford  &  Co  Ltd 

Undemocratic 

The  Council's  decision  to  refuse  free 
discussion  at  the  forthcoming  Branch 
Representatives  meeting  of  the  STV 
system  of  election  is  democracy  gone 
awry. 

Whether  or  not  to  institute  this  system 
was  a  problem  on  which  it  spent  con- 
siderable time,  in  fact  years,  and  much 
heart-searching  before  it  reached  a 
conclusion — a  conclusion  that  at  a  later 
stage  created  such  doubts  that  it  led  to 
a  referendum,  the  results  of  which  were 
undemocratically  ignored. 

Now  we  are  informed  that  Council 
will  decide  what  may  be  discussed  at 
such  meetings.  BRM  has  always  been 
accepted  as  the  forum  for  the  branches 
to  express  their  chosen  views  and 
opinions  as  far  back  as  I  can  remember, 
but  apparently  not  so  from  henceforth. 
I  am  naturally  then  suspicious  of  the 
motives  that  inspire  individuals  on  the 
Council  to  deny  to  members  their 
prerogative  of  debating  any  matter  that 
is  thought  to  be  for  the  well-being  of 
the  Society. 

I  am  certain  that  both  supporters  and 
opponents  of  the  STV  system  would 
welcome  the  subject  being  aired  to 
enable  an  acceptable  agreement  in  the 
future. 

Maxwell  Gordon 

Leeds 

Accept  this  offer 

With  reference  to  the  question  of  re- 
stricted titles  in  advertising  and  to  the 
offer  of  Unichem,  etc,  to  finance  a  refer- 
endum on  the  matter,  I  feel  that  the 
PSGB  would  be  remiss  in  their  duty 
should  they  neglect  to  take  this  oppor- 
tunity to  have  concrete  evidence  of  the 
feelings  of  members. 

I  am  sure  that,  like  myself,  many 
pharmacists   would   prefer   to   see  this 
matter  resolved  finally  once  and  for  all. 
F.  J.  Denholm 
Edinburgh 


Health  centre  news 

A  site  in  Ciniston  Rd,  Patchway, 
Bristol  has  been  reserved  for  a  health 
centre. 

Stage  one  of  a  new  health  centre  costing 
£310,207  at  High  Street,  Flitwick,  Beds, 
is  to  be  approved  by  North  West  Thames 
RHA. 

Approval  has  been  recommended  for  a 
health  centre  at  Field  Street,  Shepshed 
near  Loughborough. 

A  health  centre  costing  £81,577  is  plan- 
ned by  North  Western  RHA  at  Slaid- 
burn,  Lanes. 


Acne  therapy 

Concluded  from  p225 

affected  areas  the  products  are  nearly 
always  contaminated  and  often  become 
cloudy  following  a  few  days'  use.  Hence, 
both  manufacturer  and  pharmacist  have 
useful  roles  to  play.  Packaging  in 
squeeze-type  containers  is  an  advantage 
and  patients  should  be  advised  not  to 
contaminate  products. 

Miscellaneous 

Vitamins  and  minerals:  Low  vitamin  A 
levels  have  been  found  in  acne  vulgaris 
(52)  and  therefore  it  is  sometimes  given 
orally  to  patients.  Although  positive 
results  have  been  reported  in  uncon- 
trolled studies  (53,54),  it  is  not  a  popular 
treatment  because  of  better  choices  and 
because  of  lack  of  evidence  from  con- 
trolled studies  (55). 

Lack  of  vitamin  C  may  exacerbate 
acne  but  the  condition  is  not  produced 
when  patients  without  it  are  made 
vitamin  C  deficient  (11  A).  Pyridoxine 
has  been  claimed  to  be  useful  in  treating 
the  flares  found  in  premenstrual  acne 
(56). 

Although  zinc  is  known  to  be  impor- 
tant in  wound  healing  in  the  skin  (57), 
in  one  study,  no  effect  was  observed 
when  given  to  acne  patients.  More  recent 
studies  (58,59)  however  indicate  that 
there  may  be  a  place  for  oral  zinc  in 
acne.  The  sulphate  (200mg  three  times 
daily)  is  usually  used.  Addition  of  oral 
vitamin  A  did  not  improve  the  results 
obtained  (59). 

A  d  d  S  S 1  ©  m  a  II  m  e  a  s  u  r e  s 

Careful  mechanical  removal  of  come- 
dones using  properly  designed  extractors 
may  be  useful  if  only  in  preventing 
patients  from  using  dirty  fingers  to  pick 
at  their  spots.  Exposure  to  ultraviolet 
radiation,  preferably  in  the  form  of 
sunshine,  may  aid  peeling  and  help 
decrease  the  bacterial  population  of  the 
skin.  Greasy  hair  often  accompanies 
acne.  Correction  by  more  frequent  wash- 
ing with  a  mild  shampoo  may  provide 
useful  symptomatic  improvement. 

Coinicllosiloni 

Effective  products  for  treatment  of  milder 
acne  vulgaris  cases  are  available  without 
prescription.  Acne  with  inflammation  and 
cystic  lesions,  however,  should  be 
referred  for  medical  treatment  because  of 
the  possibility  of  permanent  scarring.  Of 
the  products  available,  those  which  are 
primarily  keratolytic,  are  usually  better 
than  the  purely  antibacterial  products. 
All  products  have  the  potential  for 
sensitising  the  skin.  The  keratolytics  work 
by  causing  desquamation  of  the  skin  so 
that  careful  advice  by  the  pharmacist  for 
their  proper  use  must  be  given.  The 
simultaneous  use  of  products  with  the 
same  mode  of  action  should  be  dis- 
couraged. 

A  list  of  references,  numbered  in  the 
text,  is  available  from  the  author  on 
request. 
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New  advertisement  code 
for  OTC  medicines 


The  Proprietary  Association  of  Great 
Britain  has  revised  its  Code  of  Stand- 
ards of  Advertising  Practice  to  reflect 
recent  legislation.  The  new  code  was 
launched  at  a  PAGB  members'  meeting 
in  London  last  week,  although  individual 
changes  have  been  taken  into  account 
by  PAGB  staff  during  recent  months 
once  agreed  for  incorporation. 

Mr  A.  R.  Fuell,  PAGB  secretary,  in- 
troducing the  code,  said  the  publication 
last  year  of  the  Medicines  (Labelling  and 
Advertising  to  the  Public)  Regulations 
marked  a  significant  development  in  the 
PAGB's  relationship  with  government. 
For  the  first  time  there  was  recognition 
in  law  of  a  medicines  manufacturer's 
right  to  advertise  to  the  general  public, 
and  recognition  of  the  role  a  suitable 
code  of  practice  could  play. 

Mr  Fuell  briefly  reviewed  the  history 
of  medicines  advertising  and  showed 
examples  of  unacceptable  claims  that 
led  to  PAGB's  foundation  in  June, 
1919.  He  said  PAGB's  system  of  code 
enforcement  had  been  studied  carefully 
by  delegations  all  over  the  world  and  a 
frequent  comment  was  "We  couldn't 
introduce  such  a  system  in  our  country 
because  nobody  would  trust  us  to  ad- 
ministrate it  fairly  and  keep  the  advert- 
ising confidential". 

Turning  to  the  new  code  itself,  Mr 
Fuell  outlined  the  legislation  on  which 
it  was  based.  He  said  all  advertising  in 
the  UK  was  subject  to  a  mixture  of 
statutory  and  self-regulatory  controls. 
The  Trade  Descriptions  Act  and  the 
Sale  of  Goods  Act  were  general  con- 
trols and  the  Medicines  Act  1968  in- 
cluded more  specific  requirements  for 
medicines  advertising  and  labelling. 

The  revised  code  contained  a  defini- 
tion of  its  scope  and  it  related  to  the 
advertising  and  promotion  to  the  public 
of  medicinal  products  for  use  in  home 
medication  and  general  health  care,  said 
Mr  Fuell.  Diseases  and  conditions  which 
were  not  suitable  for  self-medication 
were  listed  in  the  Medicines  (Labelling 
and  Advertising  to  the  Public)  Regula- 
tions 1978. 

Definition  of  scope 

PAGB  considered  the  Medicines  Act 
and  whether  the  product  had  a  licence 
or  not  when  deciding  if  the  product  fell 
within  the  scope  of  the  code.  Products 
with  no  licence  were  usually  regarded 
as  outside  the  scope,  Mr  Fuell  said.  The 
code  was  not  applicable  to  advertise- 
ments directed  at  doctors,  dentists,  phar- 
macists, veterinary  surgeons,  nurses, 
etc,  because  other  specific  legislation 
governed  them.  PAGB  also  considered 
that  such  groups  were  trained  and  ex- 
perienced in  judging  the  quality  of 
advertising. 

Advertising  to  wholesale  or  retail  dis- 
tributors of  medicines  was  not  within 


the  code's  scope  because  it  concerned 
purely  commercial  matters,  for  example, 
prices  or  terms  of  business.  In  all  other 
respects,  Mr  Fuell  said,  PAGB  used  the 
Medicines  Act  definition  of  "advertise- 
ment" which  includes  almost  all  forms 
of  communication.  The  code  also 
covered  illustrations  and  packaging. 

The  general  principle  was  that  all  ad- 
vertisements, including  packaging,  must 
be  submitted  to  PAGB  before  use  and 
must  be  resubmitted  every  two  years  so 
that  changes  in  medical  or  pharmaceu- 
tical opinion  could  be  taken  into 
account.  Before  approval  a  copy  of  the 
parts  of  the  product  licence  relating  to 
active  ingredients,  indications  of  dosage 
and  methods  of  sale  had  to  be  lodged 
with  PAGB. 

An  important  proviso  of  the  revised 
code,  Mr  Fuell  said,  was  that  it  allowed 
promotion  methods  normally  forbidden, 
if  the  licensing  authority  included  them 
in  the  product  licence. 

In  some  areas  the  new  code  is  more 


Mr  Wells  warned  that  members  must 
not  underestimate  the  EEC's  ability  to 
change  UK  legislation.  Speaking  on 
"EEC  proposals  for  a  Directive  on  the 
advertising  of  medicinal  products  and 
the  industry  response,"  he  said  a  draft 
was  expected  next  year  with  the  objec- 
tive of  harmonising  medicines  advertis- 
ing between  member  countries. 

The  preliminary  draft  was  known  to 
require  advertisements  to  include  the 
product  name,  manufacturer's  name, 
main  therapeutic  indications,  contrain- 
dications and  contents  of  pack.  Mr  Wells 
asked  if  it  would  be  helpful  or  mis- 
leading to  the  public.  He  felt  there  was 
confusion  within  the  EEC  between  pres- 
cription and  over-the-counter  medicines. 
Doctors  often  did  not  see  the  product 
they  prescribed  and  required  informa- 
tion from  advertisements.  The  public, 
on  the  other  hand,  could  find  the  infor- 
mation on  pack  labels  and  from  dis- 
cussion with  pharmacists. 

Mr  Wells  said  the  EEC  consumer 
consultative  committee  had  queried  the 
inclusion  of  information  in  advertise- 
ments. Their  answer  was  to  require  all 
label  information  to  be  repeated  in 
advertisements.  That  would  include  all 
active  ingredients  and  excipients,  manu- 
facturer's name  and  address,  and  all 
warning  labels. 

Mr  Wells  felt  that  too  much  advert- 
isement information  would  confuse  the 
public  and  lead  to  less  awareness  of  the 
product's  use.  Another  criticism  was  that 
the  public  may  not  have  the  advertise- 
ment to  hand  when  taking  the  medicine 
especially  when  research  had  suggested 
that  previous  experience  and  advice  of 
family  and  friends  were  among  the  prime 


explicit  than  the  former  one.  Clauses 
prohibit  advertisements  that  encourage 
excessive  use  of  medicines  or  discourage 
seeking  of  medical  advice.  The  word 
"natural"  is  limited  in  use.  The  code 
bans  suggestions  that  particular  products 
are  recommended  by  members  of  the 
health  professions,  and  claims  of  medi- 
cal recommendation  for  types  of  treat- 
ment or  ingredients  must  be  substan- 
tiated. Writers  of  testimonials  may  not 
be  identified  as  members  of  the  health 
professions.  Labelling  requirements  have 
been  revised  and  add  to  Medicines  Act 
requirements. 

Appoint  executive 

As  before  the  code  gives  guidance  on 
subliminal  advertising,  slogans,  samp- 
ling, competitions  and  vouchers.  PAGB 
recommends  that  members  provide  their 
advertising  agencies  with  copies  of  the 
code  and  appoint  a  senior  executive  to 
be  personally  responsible  for  compliance. 

Mr  J.  Wells,  PAGB  executive  direc- 
tor, appealed  for  all  packaging  material 
to  be  submitted  as  soon  as  possible  for 
approval  before  the  new  labelling  regu- 
lations take  effect  in  June  31.  He  warned 
that  if  members  left  it  nearer  the  time 
an  impossible  backlog  would  build  up 
preventing  clearance  by  the  due  date. 


reasons  for  taking  a  proprietary  medicine. 

Advertisements  were  better  at  con- 
veying small  pieces  of  information,  Mr 
Wells  said.  They  would  be  more  effec- 
tive carrying  the  slogan  "read  the  label" 
than  incorporating  all  the  required  label 
information. 

During  discussion,  Dr  G.  R.  Fryers, 
PAGB  medical  adviser,  suggested  the 
EEC  consumer  groups  had  pressed  for 
more  information  in  proprietary  medi- 
cines advertising  because  it  could  be 
followed  on  from  prescription  medicines 
regulations.  Once  successful,  similar 
legislation  could  be  used  for  other  pro- 
duct areas  where  it  could  not  be  so 
easily  argued  initially.  He  also  said  the 
doctor  should  give  advice  on  which  pro- 
ducts certain  patients  should  avoid  and 
the  label  need  therefore  mention  only  the 
contents  not  the  conditions.  Mr  Wells 
added  that  there  would  always  be 
minority  groups  that  should  not  use 
particular  products  and  they  should  have 
access  to  information  before  they  took 
the  product  home.  However,  he  felt  the 
place  was  on  a  label,  not  an  advertise- 
ment or  package  insert — frequently  used 
in  other  EEC  countries. 

Mr  Wells  warned  there  was  a  whole 
chapter  in  the  draft  Directive  concerned 
with  those  entitled  to  prescribe  or  sup- 
ply— including  pharmacists.  That  could 
mean  all  labelling  information  would 
need  to  be  included  in  price  lists  and 
fully  quoted  by  representatives  when 
selling  the  products  to  pharmacists.  He 
wondered  how  many  pharmacists  would 
listen  to  a  fifteen  minute  monologue 
whenever  the  representative  called.  Mr 
Wells  said  it  could  be  laughable  if  it 
were  not  such  a  serious  threat. 


Effect  of  EEC  proposals  on  UK 
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No  more  ugly  nails 


Nails,  the  last  frontier  of  hand  care. 
So  important,  but  so  often  neglected  or 
]iven  superficial  cover. 

Now  with  DIAMON  DEB's 
evolutionary  new  Nail  Buffing  Kit,  intro- 
duced in  the  UK  for  the  first  time,  a  new 
standard  of  nail  care  becomes  possible. 

Diamon  Deb's  complete  kit 
contains  Cuticle  Remover  Gel,  Nail 
smoothers,  Powder,  Nail  Buffer  and 
puticle  Pusher.  Everything  one  needs  to 
emove  stains,  ridges,  lifeless  cuticles. 

Standard  kit  02B  £4.99  RRP  Deluxe  kit  01 B 


Now  anyone  can  have  stronger, 
healthier,  shinier  and  more  beautiful 
nails,  for  both  hands  and  feet. 

You  can  expect  this  unique  product 
to  move  rapidly  off  the  counter  as  it 
complements  your  nail  and  hand  care 
section. 

In  fact  for  nails  and  beauty 
counters,  Diamon  Deb's  new  Nail 
Buffing  Kit  is  the  perfect  finish. 

Just  reach  out  a  finger  and  call  the 
sole  UK  agents — 

£9.30  RRP. 


54/156  Manor  Park  Road,  London  N.W.10  Telephone  01-965  9381  01-642  4830 

L.P.B.  IMPORT  DISTRIBUTERS 

54/156  Manor  Park  Road,  London  N.W.10  Telephone  01-965  9381 
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The  formula  for  success 

Have  you  found  the  formula  for  With  the  Ginseng  market  set  for 

successful  sales?  During  the  last  few  further  expansion  and  Pharmaton 
years  many  chemists  have  discovered     mounting  an  impressive  consumer 

Pharmaton  Capsules  -  the  leading         advertising  campaign  during  ATTRACTIVE 
Ginseng-based  multi  vitamin  product     1979,  there  hasn't  been  a  better  TRADE  DISCOUNTS 

from  Switzerland  -  and  reaped  the       chance  to  give  your  sales  a        M    M  available  during  March.  Ask 

benefit  with  increased  sales.  healthy  boost.  V         /  your  usual  wholesaler. 

Enquiries  to  Pharmagen  Ltd. 
Runcorn,  Cheshire. 
Tel:  09285  72816. 


Pharmaton  Capsules 

the  perfect  formula  for  successful  sales. 


The 
Pharmaton 

Formula 


NOW  YOU  CAN  SELL  SAVLON 
AS  YOU'VE  NEVER  SOLD  IT  BEFORE. 


Up  to  now  Savlon  has  been 
used  mainly  as  a  personal  antiseptic. 
In  a  tube  or  in  a  bottle. 

But  now  you  can  sell  Savlon 
liquid  as  a  general  household 
disinfectant,  too. 

Because  we  are  about  to  repeat 
our  classic  TV  campaign,  the  one 
which  so  clearly  demonstrates  that 
Savlon  can  be  used  all  over  the  house: 
in  the  loo,  in  the  bathroom,  in  the 
kitchen,  everywhere. 

It  means  that  a  lot  more 
housewives  will  find  a  lot  more  uses 
for  Savlon.  And  that  when  they  do 
they'll  use  more  of  it. 

The  TV  campaign,  which  will 
run  nationally  during  February/March 
and  July/August,  is  widely  supported 
by  full-page,  full-colour  press  advertis- 
ing in  all  the  big  circulation  women's 
magazines  as  well.  So  we 
expect  an  unusually  heavy 
demand  in  the  months 
to  come. 

We  hope  you'll  be 
ready  for  it! 
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What  do  you  think  about 
Sunday  trading? 


The  Shops  (Sunday  Trading)  Bill  at 
present  before  the  House  of  Lords  makes 
specific  concessions  to  retail  pharmacies, 
but  it  could  also  affect  the  whole  trad- 
ing environment  in  which  the  pharmacy 
operates  by  permitting  a  number  of  other 
traders  greater  flexibility.  For  example 
it  would  become  legal  to  sell  all  foods 
and  drink. 

Much  of  the  pressure  for  a  relaxation 
in  the  law  has  come  from  consumer 
organisations  and  retail  interests  which 
might  benefit  from  seven-day  trading. 
However,  such  legislation  is  often  intro- 
duced without  all  interested  parties  being 
adequately  consulted.  Chemist  &  Drug- 
gist is  therefore  co-operating  with  a 
number  of  sister  trade  papers  serving 
retail  interests  in  giving  independent 
retailers  an  opportunity  to  make  their 
opinions  known  before  the  Bill's  second 
reading  next  month.  Please  return  your 
completed  form  to  the  Editor,  Chemist 
&  Druggist,  25  New  Street  Square, 
London  EC4A  3JA,  as  soon  as  possible 
if  you  want  your  vote  to  count. 

In  principle,  the  present  law  is  crystal 
clear.  In  England  and  Wales  no  shop 
may  open  for  trade  on  a  Sunday.  There 
then  follows  such  a  ragbag  of  excep- 
tions that  the  law  is  now  incapable  of 
enforcement.  The  exceptions  relate  to 
certain  classes  of  goods — fresh  foods 
(but  not  fresh  meat)  may  be  sold  on 
Sundays;  certain  types  of  persons — those 
whose  sabbath  is  not  a  Sunday  may 
open  on  that  day,  provided  that  they 
close  on  their  own  sabbath;  and  certain 
places — some  street  markets  and  many 
holiday  resorts  can  sell  specified  classes 
of  goods  on  a  permitted  number  of 
Sundays  throughout  the  year.  Traders 
have,  in  some  cases,  gone  to  great  lengths 
to  get  round  the  law. 

Bill's  objective 

The  main  objective  of  the  Bill's  spon- 
sors— the  Institute  of  Health,  Shops  and 
Safety  Acts  Administration  (or  the  Shops 
Inspectors)  is  to  bring  some  sense  into 
the  present  laws.  The  Bill  at  the  moment 
will  principally  legalise  only  the  sale  of 
food  and  drink,  but  other  ideas  look  as 
if  they  will  create  as  many  problems  as 
they  intend  to  cure.  For  example, 
flowers,  plants  and  shrubs  (other  than 
artificial)  can  be  sold  but  not,  it  would 
appear,  plant  pots,  compost  or  seeds. 

Opposition  to  the  Bill  comes  from  the 
National  Chamber  of  Trade  which  states 
that  costs  will  inevitably  rise  and  have 
to  be  met  by  the  public  in  the  form  of 
higher  prices — overtime  and  double-time 
for  Sundays,  they  estimate,  would  add 
40  per  cent  to  labour  costs,  and  labour 
costs  represent  50  per  cent  of  all  retail 
operating  costs.  Shops  would  not  be 
forced  to  open  on  Sundays,  but  NCT 
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suggests  that  "market  share"  is  now  so 
important  that  if  only  10  per  cent  of 
customers  transferred  part  of  their 
shopping  to  Sunday,  the  vast  majority 
of  shops  would  be  compelled  to  open  to 
protect  their  own  interests. 

The  "consumer  view"  was  put  by  the 
editor  of  Which'/  in  1976  in  an  article 
on  shop  hours:  "Freedom  to  open  for 
more  flexible  hours  may  well  be  impor- 
tant to  preserve  the  jobs  of  some  shop 
workers:  the  best  card  that  small  local 
stores  have  to  play  against  the  buying 
power  of  the  big  chains  is  to  offer  the 
sort  of  personal  service  for  the  people 
living  close  by  that  the  big  shops  can't. 
And  an  essential  part  of  that  service  may 
be  being  open. 

"I  think  that  if  a  shop  is  prepared  to 
sell,  if  its  workers  are  prepared  to  work 
in  it,  and  if  customers  are  prepared  to 
buy  from  it,  we  should  not  have  laws 
preventing  them  doing  what  they  want 
to.  Especially  laws  as  silly  in  detail  as 
the  ones  we  have  got  now". 


The  arguments  against  the  NCT  posi- 
tion published  in  a  1974  Which'/  survey, 
were  that  not  all  shops  would  open  "so 
prices  shouldn't  rise  everywhere";  shops 
that  open  might  do  enough  extra  business 
to  offset  extra  costs;  if  prices  rose, 
people  would  pay  extra  for  convenience 
or  do  their  shopping  during  normal 
hours,  and  changing  the  law  might  not 
mean  shops  opening  longer,  but  perhaps 
for  different  hours. 

Final  word  to  the  NCT:  "Surveys 
conducted  by  the  advocates  of  Sunday 
trading  tend  to  concentrate  upon  such 
questions  as  "Would  you  like  to  be  able 
to  shop  on  Sundays?"  Not  unnaturally 
the  majority  of  consumers  will  answer 
'Yes'  unless  they  are  made  aware  of  the 
consequences.  If  the  question  was  re- 
phased  as  'Would  you  be  prepared  to 
pay  more  for  all  your  purchases  (espec- 
ially of  food)  if  shops  were  permitted  to 
open  seven  days  a  week?'  it  may  be 
assumed  with  some  confidence  the  vast 
majority  of  housewives  would  say  'No'." 


Sunday  trading  survey 

Sunday  trading:  Genera!  principle  for  ALL  traders 

Do  you  agree  in  principle  with  Sunday  trading?  Yes  □ 

No  □ 

Who  do  you  think  should  decide  when  shops  ought  to  open? 

Local  authorities  □ 
Central  government  □ 
Traders  themselves  □ 

Sunday  trading  by  chemists 

The  new  Bill  would  permit  sale  by  pharmacies  of  personal  toilet  requisites,  including  perfume, 
cosmetics  and  dentifrices,  and  by  all  traders  photographic  films.  If  it  becomes  law,  will  you 

Never  open  on  Sunday  (rota  excepted)?  □ 
Open  every  Sunday?  □ 
Open  sometimes,  such  as  pre-Christmas  □ 
Do  you  already  open  on  Sundays  for  sale  of  permitted  goods?  Yes  □ 

No  □ 

Are  you  in  a  holiday  resort  with  Sunday  trading  exemption  Yes  □ 

No  □ 

Thank  you.  For  the  purpose  of  comparing  the  interests  of  different  groups,  would  you  please 
indicate  the  following:- 
Are  you  replying  as:  Shop  manager 
Proprietor 

How  many  shops  are  under  your  control? 

Is  the  bulk  of  your  counter  turnover  in  traditional  pharmacy  merchandise? 


Turnover  bracket  of  your  shop/group*  under  £200,000  pa 
£200,000-£1m  pa 
£1m  to  £5m  pa 
Over  £5m  pa 

Is  your  shop  situated  in  England  or  Wales 
Scotland 

'please  delete  as  appropriate 

Please  return  to  the  Editor,  Chemist  &  Druggist,  25  New  Street  Square,  London  EC4A  3JA.  I 
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□ 
□ 

Yes  □ 
No  □ 

□ 
□ 
□ 
□ 
□ 
□ 


British  Society  of  the  History  of  Pharmacy 


John  Houghton:  father  of 
English  advertising 


John  Houghton  (1645-1705),  an  apothe- 
cary, Fellow  of  the  Royal  Society,  and 
a  journalist,  has  been  described  as  "The 
father  of  English  advertising",  said  Mr 
D.  T.  O'Rourke,  Chief  Cataloguer, 
Reading  University  Library,  at  a  joint 
meeting  of  the  Pharmaceutical  Society 
and  the  British  Society  for  The  History 
of  Pharmacy  on  February  15. 

In  1691  Houghton  issued  a  prospec- 
tus for  a  publication,  backed  by  a  testi- 
monial from  the  president  and  27  Fel- 
lows of  the  Royal  Society,  titled  "A 
Collection,  for  Improvement  of  Hus 
bandry  and  Trade".  It  was  published 
from  March  to  June  1692  but  ran  into 
financial  trouble.  This  overcome,  it  re- 
sumed in  January  1693  and  ran  regularly 
and  weekly  until  September  1703.  Its 
success  seemed  assured  before  advertise- 
ments played  any  great  part.  The  in- 
gredients which  remained  constant 
through  the  years  were  an  editorial  by 
Houghton  and  a  list  of  prices. 

The  editorials  ranged,  from  brick- 
making  to  varnish,  from  birds  to  wheat. 
Market  prices  of  corn  and  other  pro- 
duce were  given  weekly  for  about  fifty 
provincial  markets.  "Actions  in  Com- 
panies" were  regularly  quoted:  from 
Houghton  we  have  the  earliest  printed 
account  of  the  Stock  Exchange. 

Commission  agent 

The  advertisements  began  gradually 
and  increased  in  number  and  variety. 
Houghton  became  a  commission  agent 
for  employment,  property  and  apolo- 
getically, for  marriages.  An  apology  pre- 
faced his  first  advertisements  for  patent 
medicines  but  he  was  protecting  his  re- 
putation as  publisher.  There  was  no 
suggestion  that  he  saw  such  medicines, 
generally  sold  by  booksellers,  as  in  com- 
petition with  his  own  practice  as  an 
apothecary. 

Most  of  Houghton's  writings  on  agri- 
culture and  industry  were  derived  from 
the  best  contemporary  authorities  but 
he  was  always  careful  to  acknowledge 
their  source.  His  writings  on  economic 
and  trade  policy  reflected  his  own  views, 
"maybe  sound  but  out  of  tune  with  his 
times." 

Lixiviation 

Nevertheless  when  he  could  not 
accept  received  opinion  he  experimented 
in  true  Royal  Society  fashion.  It  was 
generally  held  that  nitre  from  the  air 
was  transmitted  to  plants  by  rain  and 
more  so  by  hail  or  snow.  So  he  evapor- 
ated snow  and  tried  the  residue  in  the 
fire  but  there  were  no  saltpetre  sparks 
on  his  poker.  Houghton  used  lixiviation 
to  examine  different  earths,  and  disting- 
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uished  clay  as  a  mineral  ingredient  differ- 
ent from  sand.  Davy  refined  these 
methods  120  years  later,  and  "that  sum- 
marises experimental  soil  physics  up  to 
about  1870." 

In  September  1703,  having  commented 
on  fish  and  fowl  throughout  that  year, 
Houghton  decided  to  end  his  "Collec- 
tion". He  explained  "But  truly,  since 
(beside  my  trade  of  an  apothecary, 
wherein  I  have  always  been,  and  still 
am,  diligent)  I  have  fallen  to  the  selling 
of  coffee,  tea,  and  chocolate  in  some 
considerable  degree,  I  cannot  without 
great  inconvenience  to  my  private  affairs, 
which  must  not  be  neglected,  spare  time 
to  carry  on  this  history  so  well  as  1 
would  do." 

No  portrait 

That,  said  Mr  O'Rourke  was  his 
public  reason,  "but  perhaps  he  knew  he 
had  not  long  to  live."  He  died  some 
two  years  later.  No  portrait  of  him  has 
been  found.  He  was  too  minor  for  the 
Royal  Society  to  have  one,  and  in  the 
Society  of  Apothecaries  he  played  little 
part,  a  member  of  the  Court  of  Assist- 
ants but  never  warden  or  master. 

Mr  O'Rourke  said  there  were  two  par- 
ticular requirements  for  the  work 
Houghton  produced:  a  scientific  educa- 
tion and  a  meeting-place  for  his  corres- 
pondents, his  advertisers  and  his  cus- 
tomers. Where  else  could  these  be  found 
but  in  an  apothecary's  shop? 


law  book 

The  second  edition  of  Pharmacy  Law 
and  Ethics  by  Dale  and  Appelbe  has 
been  published  by  the  Pharmaceutical 
Press.  Since  the  first  edition  was  pub- 
lished in  1976,  Part  III  of  the  Medicines 
Act  has  come  into  effect,  as  has  the 
Poisons  Act  1972.  Nine  additional  chap- 
ters are  on  the  Medicines  Act. 

A  chapter  on  prescribed  dangerous 
substances  (ie  those  specified  in  Schedule 
I  to  the  Packaging  and  Labelling  of 
Dangerous  Substances  Regulations  1978) 
has  been  added;  there  is  also  a  new 
chapter  on  the  effect  of  legislation  in 
hospitals.  Where  necessary  the  text  has 
been  completely  revised  and  reports  of 
more  recent  statutory  committee  cases 
have  been  included. 

Pharmacy  Law  and  Ethics  (£7.50)  may 
be  ordered  through  medical  booksellers 
or  from  the  Pharmaceutical  Press,  1 
Lambeth  High  Street.  London  SE1. 

Children's  doses 
updated 

The  third  edition  of  the  Alder  Hey 
Book  of  Children's  doses  has  been  pub- 
lished. This  edition  includes  more  drugs 
and  also  sections  on  digoxin  use  in 
children  and  therapeutic  blood  levels  of 
anticonvulsant  drugs.  Copies  of  the  book 
(£0.40  or  £0.35  for  orders  of  10  or  more) 
can  be  obtained  from  the  pharmacy 
office,  Alder  Hey  Children's  Hospital, 
Eaton  Road,  Liverpool  L12  2AP. 


Mr  J.  M.  Neil  MPS  holding  the  award  he  received  from  Nicholas  for  his  winning  paper 
entitled:  "The  prescribing  and  administration  of  IV  additives  to  infusion  fluids." 
Looking  on  are  Mr  C.  Hitchings  MPS  (left),  president  of  the  Guild  of  Hospital 
Pharmacists,  Mrs  Neil  and  P.  D.  H.  Marshall  (far  right),  contracts  manager,  Nicholas 
Laboratories  Ltd. 
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PROFESSIONAL  NEWS 

Pharmaceutical  Society  of  Northern  Ireland 

Respect  for  Medicines 
material  delayed 


Northern  Ireland  has  still  not  received 
all  its  "Respect  for  Medicines"  campaign 
material.  At  the  February  Council  meet- 
ing of  the  Pharmaceutical  Society  of 
Northern  Ireland,  the  secretary,  Mr  W. 
Gorman,  said  that  he  had  received  only 
half  of  the  required  quantities  of  leaflets, 
shelf  talkers  and  window  stickers  and  no 
bookmarkers. 

Council  agreed  to  accede  to  a  request 
from  the  Early  Warning  Project  Co- 
ordinator, Action  Cancer,  for  assistance 
in  distributing  to  each  pharmacy  a  poster 
and  handout  leaflets  drawing  attention 
to  the  service  shortly  to  be  made  avail- 
able from  the  organisation's  mobile  unit. 
The  secretary  said  he  could  send  out  the 
Action  Cancer  posters  and  leaflets  in  the 
envelopes  to  be  used  for  the  "Respect  for 
Medicines"  campaign. 

The  president,  Mr  S.  Moore,  said  he 
was  pleased  to  note  that  hospital 
pharmacists  who  held  the  Society's 
diploma  could  apply  to  the  Professor  of 
Pharmacy  at  the  Queen's  University  for 
admission  to  a  one  year  full-time  pre- 
paratory course  and  those  successful  in 
the  examination  at  the  end  of  the  year 
would  be  automatically  admitted  to  the 
full-time  MSc  course  in  hospital  phar- 
macy. Applications  for  the  course 
commencing  October  1979  should  be 
made  before  March  1. 

Calendar  prescribing 

The  draft  of  a  letter  that  the  Depart- 
ment of  Health  proposed  to  send  to 
doctors  explaining  calendar  prescribing 
and  encouraging  its  adoption  using  the 
present  prescription  from  HS  21  (Rev.) 
had  been  sent  to  the  Society.  The  Depart- 
ment asked  for  the  views  and  agreement 
of  the  pharmaceutical  profession.  Mr 
O'Rourke  said  the  procedure  was  being 
followed  in  Great  Britain;  sometimes  it 
would  be  to  the  disadvantage  and  some- 
times to  the  advantage  of  the  pharmacist. 
It  was  agreed  that  the  Department  be 
informed  that  the  Council  had  no 
objection  to  the  introduction  of  the 
scheme  in  Northern  Ireland. 

The  Department  of  Health  has  asked 
for  nominations  for  membership  of  each 
of  the  four  Health  and  Social  Services 
Boards.  Approximately  one-third  of  the 
places  on  the  Boards  will  be  filled  on 
July  1  by  new  members  and  the  other 
two-thirds  by  the  re-appointment  of 
retiring  members.  The  vice-president,  Mr 
Dillon,  said  he  felt  it  was  very  important 
to  give  the  matter  a  great  deal  of 
thought.  It  was  difficult  to  find  phar- 
macists who  couid  devote  the  time 
involved  in  attending  meetings  of  the 
Board  and  its  committees.  It  was  agreed 


that  the  president,  vice-president  with 
Messrs  Kerr,  O'Rourke  and  the  secretary 
should  meet  and  submit  a  panel  of  names 
to  the  Council. 

Presenting  the  report  from  the  House 
Committee  Mrs  Watson  said  parts  of  the 
Society's  house  were  in  need  of  attention 
and  estimates  had  just  been  received  for 
the  re-decoration.  The  Committee  had  not 
yet  had  an  opportunity  to  consider  the 
various  estimates  submitted  but  would 
do  so  soon  and  make  a  recommendation 
to  the  Council.  Mr  Eakin  said  the  work 
referred  to  by  Mrs  Watson  should  be 
undertaken  as  soon  as  possible  and  the 
Committee  were  given  authority  to  have 
it  carried  out  without  further  reference 
to  Council. 

Registration  regulations 

Mrs  O'Rourke,  presenting  the  Educa- 
tion Committee  report,  explained  the 
inclusion  in  the  Society's  Regulations  of 
the  provision  regarding  students'  attend- 
ance at  a  course  in  business  management. 
As  presently  worded  this  did  not  enpower 
the  Council  to  compel  a  student  to 
attend  a  particular  course.  The  Council's 
position  would  be  greatly  strengthened 
if  in  the  particular  paragraph  for  the 
words  "a  course"  there  were  substituted 
"an  approved  course".  The  Committee 
recommended  that  the  secretary  prepare 
a  document  advising  students  on  how 
applicants  for  registration  as  pharma- 
ceutical chemists  could  satisfy  the 
Regulations.  The  document  would  point 
out  that  part  of  the  practical  training 
involved  attendance  at  a  management 
course.  The  Committee  was  investigating 
the  possibility  of  holding  a  suitable 
course  annually. 

The  Committee  had  also  considered 
the  advisability  of  requiring  pharmacists, 
registering  in  Northern  Ireland  under 
reciprocal  agreements  entered  into  with 
overseas  bodies,  to  take  an  examination 
in  pharmacy  legislation.  The  general 
feeling  had  been  that  reciprocal  arrange- 
ments should  be  extended,  not  curtailed. 
It  might  be  desirable  to  require  such 
pharmacists  to  have,  for  example,  three 
months'  experience  in  a  pharmacy  in 
Northern  Ireland  before  granting  regis- 
tration. The  Committee  recommended 
that  no  change  be  made  in  the  existing 
arrangements.  The  increase  in  the 
number  of  undergraduates  taking  the 
pharmacy  degree  course  had  also  been 
discussed  and  the  Committee  agreed  that 
the  difficulty  experienced  in  finding 
employment  for  the  purpose  of  under- 
taking practical  training  would  soon  have 
the  effect  of  reducing  the  number. 

Mr  Eakin  initiated  a  discussion  on  the 


advisability  of  recommending  to  pharm 
cists  that  labels  on  dispensed  medicines 
should  include  words  indicating  that  the 
pharmacists'  advice  should  be  sought 
before  the  patient  took  any  medicines 
in  addition  to  that  prescribed.  He- 
explained  why  the  proposal  was  being 
put  forward  and  gave  examples  of  the 
difficulties  he  had  encountered  and  which 
prompted  him  to  submit  it.  Mr  Kerr  said 
he  agreed  with  the  sentiments  expressed 
by  Mr  Eakin  but  would  like  to  give  the 
matter  further  thought.  Mr  O'Rourke 
wondered  if  the  pharmacist's  terms  of 
service  would  permit  further  wording 
on  the  labels  of  dispensed  medicines. 
He  thought  the  object  might  be  other- 
wise achieved  by  displaying  a  suitably 
worded  suggestion  card  on  the  pharmacy 
counter,  or  by  handing  the  patient  a 
small  card  containing  the  suggestion. 

Council's  congratulations  were  sent  to 
two  members:  Dr  M.  E.  Maguire  who 
had  been  awarded  a  Churchill  Fellowship 
and  will  spend  some  time  in  I  he  US 
studying  drug  information  systems  in 
California  and  Iowa;  and  Mr  Neil 
Appelton  who  was  recently  appointed 
chairman  of  Winthrop  Laboratories  UK 
and  chief  executive  of  Sterling-Winthrop's 
prescription  medicines  group  in  the  UK, 
Ireland  and  Scandinavia.  It  was  agreed 
to  grant  the  application  of  Stephen 
Brown,  IS  Camphill  Park,  Toome  Road, 
Ballymena,  for  registration  as  a  student. 
The  secretary  reported  a  change  in  the 
date  for  the  joint  meeting  with  the  Royal 
College  of  General  Practitioners.  Pro- 
fessor Parish  had  asked  that  the  meeting 
be  held  on  April  3  instead  of  April  10. 


Guild  el-      '  . 

Mr  Colin  R.  Hitchings  has  been  re- 
elected president  of  the  Guild  of  Hos- 
pital Pharmacists  Section  of  ASTMS. 
At  a  Council  meeting  last  week,  after 
the  annual  meeting,  Mr  J.  D.  Cronin 
was  elected  vice-president,  Mr  A. M.S. 
Cullen  re-elected  professional  secretary 
and  Mr  R.  M.  Timson  elected  editor. 

The  Council  of  the  Guild  re-affirmed 
its  policy  of  support  for  the  proposed 
certificate  in  pharmaceutical  sciences. 
The  certificate  has  been  proposed  by  the 
Technician  Education  Council. 

Pharmacist  accused 

A  London  pharmacist  who  faces  charges 
under  the  1968  Medicines  Act  was  fur- 
ther remanded  in  custody  until  February 
23  at  Marylebone  Court  last  week.  Sidney 
Frankel,  aged  47,  who  has  pharmacies 
in  Paddington  and  Rotherhithe,  faces  a 
total  of  four  charges. 

He  is  accused  under  the  Medicines 
Act  of  offering  diethylpropion  hydro- 
chloride for  sale  by  wholesale,  in  Lon- 
don, not  in  accordance  with  a  Whole- 
sale Dealers'  Licence,  and  offering  it  for 
sale  by  retail,  it  being  a  medicinal  pro- 
duct not  in  the  General  Sales  List. 

He  also  faces  two  charges  under  the 
Theft  Act  of  dishonestly  receiving  a 
quantity  of  stolen  Dopamet  tablets  and 
making  use  of  a  false  invoice. 
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COMPANY  NEWS 

European  Court  cuts 
Roche  fine 

The  European  Court  of  Justice  has  up- 
held the  judgment  of  the  Brussels 
Commission  that  Hoffman  La  Roche 
abused  its  position  in  the  bulk  vitamins 
market.  However,  the  fine,  imposed  by 
the  Commission,  has  been  reduced  by 
a  third  to  DM732,000.  This  is  because 
the  case  regarding  the  company's  acti- 
vities regarding  pantothenic  acid  was  not 
sufficiently  proved. 

But  Hoffman  La  Roche  are  disap- 
pointed the  Court  did  not  follow  the 
recommendation  by  the  Advocate  Gen- 
eral that  the  fine  be  completely  rescinded. 
He  had  said  that  the  company  could 
not  be  accused  of  criminal  negligence 
because  the  legal  position  was  unclear. 
However,  the  company  says  that  the 
decision  has  no  further  consequences 
for  it,  as  the  contracts  objected  to  were 
cancelled  at  the  start  of  proceedings. 
Both  sides  are  paying  their  own  costs. 

Tax  incentives  for 
industry  in  Ireland 

The  Republic  of  Ireland  is  to  introduce 
a  special  rate  of  10  per  cent  corporation 
tax,  to  provide  incentive  for  domestic 
and  overseas  investors  in  Irish  industry. 
The  new  rate  will  apply  from  January 
1,  1981  and  will  be  available  until  the 
year  2000. 

The  Irish  Government  has  guaranteed 
that  all  commitments  before  1981  by  the 
Irish  Development  Authority  in  exempt- 
ing export  profits  from  taxation  until 
1990  will  be  honoured  in  full.  After 
January  1,  1981,  a  standard  tax  rate  of 
10  per  cent  will  apply  to  all  manufac- 
turing profits,  although  it  could  be  less 
where  100  per  cent  depreciation  allow- 
ances for  plant,  equipment  and  buildings 
apply.  Free  repatriation  of  profits  and 
dividends  will  remain,  and  dividends  paid 
to  shareholders  abroad  will  continue 
exempt  from  Irish  tax. 

As  a  further  boost  to  attracting  over- 
seas firms  to  Ireland,  the  expenditure  of 
the  IDA  will  be  increased  to  £120  million 
in  1979  (£82m  in  1978). 

A  &  W  profits  fall 

Profit  before  tax  in  1978  for  Albright 
and  Wilson  Ltd  was  £25. lm  compared 
with  £35. 4m  in  1977.  The  fall  in  1978 
was  all  in  the  second  half  year  when 
results  were  depressed  by  three  factors 
in  particular,  industrial  troubles,  move- 
ments in  exchange  rates  and  higher  fixed 
costs.  In  December,  there  was  a  strike 
at  the  company's  largest  factory,  at 
Whitehaven,  which  resulted  in  the 
closure  of  the  factory  until  after  the  end 
of  the  year.  Earlier  in  the  year,  there 
were  industrial  troubles  at  other  fac- 
tories in   the   UK,   which  were  costly 


although  not  on  the  scale  of  the  White- 
haven strike.  The  strengthening  of 
sterling,  particularly  against  the  Can- 
adian dollar,  which  occurred  in  the 
second  half  of  1978,  reduced  the  sterling 
value  of  group  profits  in  a  number  of 
ways. 

Sangers  close 
Northfleet 

Resulting  from  a  survey  of  trading  loca- 
tions. Sangers  Ltd  have  decided  to  con- 
solidate the  delivery  service  from  their 
Northfleet,  Kent,  branch  into  their  May 
Roberts  depot  at  Maidstone.  The  mana- 
ger, Julian  Lowndes  will  be  transferring 
to  the  Mitcham  branch. 


sales  force 

Braun  are  increasing  their  field  sales 
force  from  16  to  25  people  from  March 
1.  Howard  Atkins,  the  new  sales 
director,  says  this  is  part  of  a  major 
expansion  programme  for  Braun  who, 
after  only  five  years  in  the  UK  claim  to 
have  achieved  second  market  position 
in  shavers  and  first  in  stylers.  Peter 
Davies  joins  as  national  accounts 
manager  from  Optrex  Ltd  (where  he  has 
most  recently  been  general  sales  mana- 
ger) and  Gillette  UK,  and  Lyndon  Evans 
has  been  promoted  to  sales  administra- 
tion manager  from  sales  operations 
supervisor. 

Avery  referral 

The  proposed  acquisition  by  General 
Electric  Company  Ltd  of  Averys  Ltd 
is  to  be  referred  to  the  Monopolies  and 
Mergers  Commission  for  investigation 
and  report  under  the  provisions  of  the 
Fair  Trading  Act  1973.  The  Commis- 
sion is  being  required  to  make  its  report 
within  six  months. 


Eli  Lilly  &  Co  Ltd  have  announced  a 
19  per  cent  sales  increase  and  a  24  per 
cent  growth  in  earnings  in  1978.  Phar- 
maceutical sales  worldwide  of  Eli  Lilly 
&  Co  Ltd  were  $91 3.4m  in  1978  com- 
pared with  $81 1.1m  in  1977.  Growth  in 
sales  took  place  both  in  the  US  and 
other  countries.  Worldwide  sales  of 
cephalosporin  antibiotics  in  1978  were 
$392.4m  compared  with  $350.9m  in  the 
previous  year.  Consolidated  sales  in  1978 
were  $  1,852m  ($  1,550m)  and  net  income 
$277. 5m. 

Sangers  Optics,  a  subsidiary  of  Sangers 
group,  have  acquired  a  retail  optical 
business  in  the  Midlands  for  £331,162. 
R.  Gordon  Drummond,  have  acquired 
Park  Chemists,  17  Eskdaill  Court, 
Dalkeith,  Midlothian,  Scotland,  with 
effect  from  March  1.  Mr  Graham 
Turnbull  will  be  manager  and  Mr  N. 
Jess  regional  manager. 


WESTMINSTER 
REPORT 

Beecham  defend 
'free'  Penbritin 

The  practice  of  Beecham  Pharma- 
ceuticals of  offering  free  supplies  of 
Penbritin  to  compensate  pharmacists  who 
dispense  it  when  ampicillin  is  prescribed 
was  questioned  by  Mr  Mike  Thomas  in 
the  Commons  last  week.  He  asked  if 
the  Secretary  of  State  was  going  to  take 
steps  to  stop  pharmaceutical  companies 
offering  incentives  to  pharmacists  to  dis- 
pense branded  drugs  in  place  of  generics 
to  preserve  their  market  share. 

Mr  Moyle,  in  a  written  reply,  said 
that  he  had  no  evidence  that  the  com- 
pany were  supplying  drugs  free  of  charge 
but  if  Mr  Thomas  supplied  the  informa- 
tion on  which  his  reference  was  based, 
he  would  take  it  up  with  the  company. 

However,  a  spokesman  for  Beecham 
Pharmaceuticals  told  C&D  that  "in  view 
of  the  fact  that  the  NHS  Tariff  price  for 
ampicillin  has  been  set  below  the  price 
of  Penbritin,  Beecham  Pharmaceuticals — 
the  UK  originator  of  the  compound — is 
faced  with  the  problem  of  either  trying 
to  retain  a  share  of  the  generic  market 
for  the  British  pharmaceutical  industry 
or  merely  allowing  imported  ampicillin 
to  take  over  this  sector  of  the  market. 

"We  believe  we  should  enable  UK 
retail  chemists  to  be  in  a  position  to 
choose  to  meet  an  ampicillin  prescription 
with  UK-manufactured  Penbritin  without 
being  placed  at  a  financial  disadvantage." 

Sample  costs 

Total  expenditure  on  samples  by  all 
companies  submitting  annual  returns 
under  the  Pharmaceutical  Price 
Regulation  Scheme  in  1977  was  £2. 9m, 
Mr  Roland  Moyle,  Minister  for  Health 
said  in  a  written  reply  to  Mr  Mike 
Thomas,  in  the  Commons  last  week. 
He  said  that  the  amount  of  sales  promo- 
tion expenditure  accepted  as  a  cost 
under  the  scheme  had  been  progressively 
reduced  since  April  1,  1977  and  ex- 
penditure on  certain  items  such  as 
samples  was  no  longer  accepted  as  a 
cost  under  the  scheme.  Mr  Moyle  said 
no  figures  about  purchases  of  samples 
by  pharmacists  from  doctors  were 
available,  if  indeed  they  took  place. 

Temporary  contracts 

A  Bill  to  allow  small  businesses  to 
employ  workers  on  a  temporary  contract 
was  given  a  second  reading  in  the  Com- 
mons last  week.  However,  it  is  highly 
unlikely  to  reach  the  Statute  Book. 

Mr  Michael  Grylls  moved  his  private 
members  Bill,  the  Employment  Oppor- 
tunities (Small  Businesses)  Bill,  which 
was  approved  for  second  reading  by  a 
majority  of  122. 

Mr  Grylls  said  he  hoped  to  offer  an 
additional  type  of  employment,  not 
change  the  Employment  Protection  Act. 
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Clauses  limit  the  application  to  firms  of 
less  than  200  employees,  and  to  a  maxi- 
mum of  two  years.  Applicants  would 
have  to  be  informed  in  writing  before 
they  start  that  employment  was  tem- 
porary. The  unfair  dismissal  provisions 
would  be  lifted  for  such  employment 
except  for  trade  union  activities.  To 
protect  employees,  a  minimum  of  one 
week's  notice  is  proposed  for  less  than 
six  month's  employment  and  two  weeks 
for  over  six  months.  Mr  Grylls  said 
the  Bill  provided  a  stepping  stone  from 
the  dole  queue  to  full  employment. 

Substitute  drugs 

The  question  of  substitute  drugs  was 
raised  by  Mr  Mike  Thomas  in  several 
questions  in  the  Commons  last  week. 
He  asked  if  the  Secretary  of  State  had 
studied  the  law  in  Michigan,  US,  which 
allows  the  automatic  substitution  of 
therapeutically  identical  cheaper  drugs 
for  branded  drugs  unless  the  doctor 
ordered  otherwise.  And  following  upon 
this,  whether  the  Secretary  of  State  had 
considered  introducing  similar  legislation 
in  the  UK. 

In  a  written  reply,  Mr  Roland  Moyle 
said  that  the  whole  question  of  whether 
branded  drugs  and  non-branded  alter- 
native versions  can  be  considered  thera- 
peutically equivalent  was  at  present  a 
matter  of  debate  within  the  medical 
and  pharmaceutical  professions  both  in 
the  UK  and  the  US.  Mr  Moyle  said  that 
on  present  information,  legislation  on  the 
lines  suggested  by  Mr  Thomas  would 
not  be  appropriate. 

Mr  Laurie  Pavitt  asked  for  the  aver- 
age total  cost  per  prescription  dispensed 
in  1967,  1972  and  1977.  These  were  given 
as  £0.53,  £0.76  and  £1.56  respectively. 
The  same  MP  also  asked  what  further 
action  the  Secretary  of  State  was  pro- 
posing to  take  to  deal  with  increased 
cost  to  the  NHS  by  the  variation  in  the 
prices  of  prednisolone  tablets  from  £0.62 
up  to  £10.27  albeit  with  a  slight 
difference  in  pharmacological  actions. 

Mr  Moyle  replied  that  doctors  were 
free  to  prescribe  any  drug  they  feel 
necessary  for  the  proper  treatment  of 
a  patient  .But  where  suitable  alternatives 
were  available,  doctors  were  asked  to 
consider  the  relative  cost  .However  the 
corticosteroids  were  a  potent  group  of 
drugs  and  substitution  might  not  be 
possible. 

VAT  prosecutions 

During  1977-78,  HM  Customs  and 
Excise  brought  4,669  prosecutions  for 
failure  to  make  VAT  returns  compared 
to  4,023  in  the  previous  year.  All  but 
one  case  was  successful,  according  to 
the  Commissioners  annual  report  (Cmnd 
7455,  HM  Stationery  Office,  £3.25).  Of 
142  prosecutions  for  fraudulent  evasion 
of  VAT,  135  resulted  in  convictions  and 
a  further  115  cases  were  outstanding  at 
the  end  of  the  year. 

During  the  year  1,525  seizures  were 
made  arising  from  attempts  to  smuggle 
controlled  drugs  into  the  UK. 


MARKET  NEWS 


Peppermint  firmer 

London,  February  21:  Shipment  quo- 
tations for  Brazilian  peppermint  oil 
rose  by  20p  kg  during  the  week  to 
reach  £4.25 — the  highest  rate  since 
early  September  1978.  Spot  offers 
were  raised  in  sympathy  but  only  to 
£4.25  while  Chinese  oil  was  still  avail- 
able at  £3.75  in  both  positions.  Else- 
where in  essential  oils  anise  was  up  by 
50p  kg  in  both  positions  and  petitgrain 
by  5p  on  the  spot.  Eucalyptus  lost  8p 
for  immediate  delivery. 

Styrax  was  difficult  to  find  on  the 
spot  as  shipment  offers  moved  up  to 
£1.50  kg  to  £5.50.  Canadian  balsam 
which  has  been  a  weak  market  over 
recent  months  turned  firmer  while  the 
reverse  was  true  of  copaiba  balsam. 
Among  spices  there  was  an  all-round 
fall  in  pepper  rates  while  Cochin 
ginger  and  Madras  turmeric  continued 
to  ease  as  more  supplies  became 
available.  In  aromatic  seeds  celery, 
fennel  and  fenugreek  were  also  down. 
Pharmaceutical  chemicals  were 
steady  at  previous  levels. 


Pharmaceutical  chemicals 

Bromides:  Crystals  £  per  metric  Ion.  

Under  50-kg  50-kg  1,000-kg 

Ammonium  1,111  950  691 

Potassium  crystals     1,043  1,001 
powder       1,140  960  918 

Sodium  1,140  967  924 

Carbon  tetrachloride:  BP  5-ton  lots  in  290-kg  drums, 

£253  per  metric  ton. 

Chloral  hydrate:  50-kg  lots  £1.86  kg. 

Chloroform:    BP    £443    to    £470    per    metric  ton 

according  to  drum  size.  In  4  x  2-litre  bottles  £2.72 

500-ml  bottle  £1.10  each. 

Dihydrocodeine  bitartrate:  £535  kg   in  20-kg  lots: 

Subject  to  Misuse  of  Drugs  Regulations. 

Ether:   Anaesthetic:    BP  2-litre   bottle   £2.88  each; 

1-ton  lots  in  drums  from  £1.39  in  18-kg  drums  to 

£1.25  kg  in  130-kg.  Solvent,   BP  from  £940  metric 

Ion  in  16-kg  drums  to  £853  in  130-kg. 

Ferrous  gluconate:  £2.060  per  metric  ton. 

Ferrous  sulphate:  BP/EP  small  crystals  £560  metric 

ton;  dried  £560  metric  ton. 

Hydrogen  peroxide:  35  per  cent  £232  metric  ton. 
Hydroquinone:  50-kg  lots  £2.67  kg. 
Iodides:    Ammonium    £9.56    kg    (for    50-kg  lots): 
potassium  £4.53  kg   (250-kg  lots);  sodium  £6.79  kg 
Iodoform:  USNF  £11  kg  in  50-kg  lots. 
Iodine:  Resubhmed  £6.58  kg  in  50-kg  lots 
Mercurials:  Per  kg  in  50-kg  lots;  ammoniated  £7.48 
oxide — red    £8.82    and    yellow    £8.54;  perchloride 
£6.14;  subchloride  £7.82,   iodide  £8.10. 
Mercury:  BPC  redistilled  £7.10  kg  in  kg  lots. 
Paracetamol:  (Per  kg)  50-ton  contracts  from  £2.94. 
Paraffin  liquid:  Pence  per  litre  excluding  duty: 


BPC  grades 

1-5  drums 

6  drums 

bulk 

WA4 

39.7 

39.3 

33.8 

WA3 

38.6 

38.2 

33.7 

WA2 

39.9 

39.5 

35  0 

WA1 

42.9 

42.5 

38.0 

light  technical 

WA23  36.7 

36.0 

31.5 

WA21  38.1 

37.4 

32.9 

Phthalylsulphathiazole:  50-kg  lots  £7.65  kg. 
Physostigmine:  Salicylate  £1  per  g;  sulphate  £1.28 
in  100-g  lots. 

Pilocarpine:    Hydrochloride    £328    per    kg;  nitrate 

£308. 

Succinylsulphathiazole:  From  £9.80  kg  according  to 
quantity. 

Sulphacetamide  sodium:  BP  £7  25  kg  for  50-kg. 
Sulphadiazine:    BP   68,    £5.60   kg    in    1  ton  lots. 
Sulphathiazole:  BP  1973,  £7.60  kg  in  1-ton  lots. 
Sulphadimidine:  One-ton  lots  £7.60  kg  for  imported. 
Sulphamethizole:  £9.60  kg  in  1.000-kg  lots. 
Yohimbine  hydrochloride:  £302  50  per  kg. 
Zinc  acetate:  Pure  £1.09  kg  in  50-kg  lots. 
Zinc  chloride:  Granular  96/98  per  cent  £420  metric 
ton,  delivered. 


Crude  drugs 

Balsams:    (kg)    Canada:    Firmer    at    £12.95  spot; 
£12.55  cif.    Copaiba:   £2.90   spot  £2.75    cif.  Peru: 
£9.65  nominal  spot;  no  cif.  Tolu:  £5.50  spot. 
Benzoin:  £155  cwt  spot  nominal;  no  cif. 
Ginger:   Cochin    £700    metric    ton    spot;    new  crop 
(March-April)  £545,  cif.  Other  sources  not  quoted. 
Menthol:    (kg)    Brazilian    £7.50    spot;    £7.10,  cif. 
Chinese  £6.60  in  bond;  £6.10  cif. 
Pepper:   (metric  ton)   Sarawak   black  £1,050  spot, 
$1,825,  cif;  white  £1,550  spot  $2,800,  cif. 


Seeds:  (metric  ton,  cif )  Anise:  Chine  5  330,  l  1 
shipment.  Celery:  Indian  £460  cif.  Coriander: 
Moroccan  £210.  Cumin  Indian  (March-Aprii)  Z<  iO 
other  sources  not  available.  Fennel:  Indian  £450, 
Iranian  nol  available. 

Fenugreek:  Moroccan  £275,   Indian  £250. 
Styrax:  Turkish  natural   no  spot;  £5.52  kg,  cii. 
Turmeric:    Madras    linger    £585    metric    ton,  cif, 
March-April  shipment. 

Essential  oils 

Anise:   (kg)   Spot  £15.50  shipment  £14.50,  cif. 
Eucalyptus:  Chinese  £1.72  kg  spot;  £1.60  cif. 
Lavender  spike:  £13.50  kg  spot. 
Lemon:   Sicilian    best   grades   from   £15.50   kg  in 
drum  lots. 

Lemongrass:  Cochin  £6  kg  spot  nominal;  £5.25,  cif. 

Lime:  West  Indian  £11.20  kg  spot. 

Mandarin:  Spot  scarce  about  £33  kg. 

Peppermint:    (kg)    Arvensis — Brazilian    £4.25  spot; 

£4.25,    cif;   Chinese  £3.75  spot  and   cif.  Piperata 

American  from  £11  spot;  £10.30,  cit. 

Petitgrain:  Paraguay  spot  £5.25  kg;  shipment  £5,  cif. 

The  prices  given  are  those  obtained  by  imporiers  or 
manufacturers  for  bulk  quantities  and  do  not  include 
value  added  tax.  They  represent  the  last  quoted  or 
accepted  prices  as  we  go  to  press. 


COMING  EVENTS 

Monday,  February  26 

Plymouth  Branch,  Pharmaceutical  Society,  The 

medical  centre,  Green  Bank,  Plymouth,  at  8  pm. 
Open  discussion  meeting. 

Tuesday,  February  27 

North  Metropolitan  Branch,  Pharmaceuaical  Society, 

Coram  lecture  theatre,  School  of  Pharmacy, 
Brunswick  Square,  WC1 ,  at  8  pm.  Mr  Eric 
Ryckmans  (physiotherapist  at  the  Disabled 
Foundation)  on  "Aids  and  equipment  for  the 
disabled". 

Wednesday,  February  28 

Enlield  Branch,  Pharmaceutical  Society,  Cross  of 
Enfield  photoprocessing  laboratories,  476  Hertford 
Road,  Enfield  Highway,  at  7.30  pm. 
West  Metropolitan  Branch,  Pharmaceutical  Society, 

Great  Western  Royal  Hotel,  Praed  Street,  W3  at 
7.15  pm.  Mr  E.  E.  Stabler  (Secretary  of 
Prescription  Pricing  Authority)  on  "The  work  of 
the  Prescription  Pricing  Authority". 

Thursday,  March  1 

Hastings  Branch,  National  Pharmaceutical 
Association,  joint  meeting  with  Pharmaceutical 
Society,  Postgraduate  medical  centre,  Holmsdale 
Gardens,  Hastings,  at  8  pm.  Mr  W.  A.  G.  Kneale 
(NPA)  on  "Value  for  money — how  much  is  the 
NPA  worth  to  you?" 

Hounslow  Branch,  Pharmaceutical  Society,  Lecture 
theatre,  West  Middlesex  Hospital,  Twickenham 
Road,  Isleworth,  Middlesex,  at  8  pm.  Mr  Malcolm 
Crane  on  "Patent  law  relating  to 
pharmaceutical  products". 

Leeds  Branch,  National  Pharmaceutical  Association, 

Golden  Lion  Hotel,  Lower  Briggate,  Leeds,  at 
8  pm.  Chairman's  dinner.  Speaker,  Mr  David 
Sharps  (vice-president,  Pharmaceutical  Society)  on 
"You've  got  problems." 

London  Branch,  Guild  of  Hospital  Pharmacists,  1 

Lambeth  High  Street,  London  SE1,  at  7  pm. 
Professor  F.  Fish  (dean.  The  School  of 
Pharmacy,  University  of  London),  on  "Let  us  talk 
tox". 

Advance  information 

Chillern  Region,  Pharmaceutical  Society,  Four 
evening  lectures  on  common  clinical  problems, 
March  8,  22,  29  and  April  5.  Chelsea  College, 
London  SW3.  at  8  pm.  Topics,  in  order;  topical 
steroids;  rational  use  of  antibiotics;  Common 
dental  problems;  common  eye  problems. 
Applications  to  course  organiser,  department  of 
pharmacy,  division  for  graduate  education, 
Chelsea  College,  Manresa  Road,  London  SW3 
(telephone  352  6421  ext.  227 — mornings). 
Second  International  Congress  on  Pharmacy 
Education,  July  17-20,  Boston,  Massachusetts, 
USA.  Further  details  from  the  American 
Association  of  Colleges  of  Pharmacy,  4630 
Montgomery  Avenue,  Bethesda,  MD  20014,  US. 
Course  on  Communicating  Technical  Information, 
May  2-4,  Utrecht,  The  Netherlands.  Intended  for 
technical  writers,  editors,  managers  and 
supervisors  who  review  others'  writing.  Information 
from  Koninklijke  Nederlandse  Jaarbeurs,  special 
events  department,  PO  Box  8500,  3503  RM  Utrecht. 
Pan  European  Sales  Conference  on  Sales 
Promotion,  April  5-6,  Hyett  Hotel,  Brussels, 
Belgium.  Cost  per  delegate  £185.  Full  details  from 
Vanessa  Schon,  Europromotion  1979,  ESC  Ltd, 
Kirby  House,  31  High  Street  East,  Uppingham, 
Rutland  LE15  9PY. 
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FOR  SALE 


SHOPFITTING 


SERVICES 


JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  ot  ear-rings,  rings, 
bracelets,  charms  etc.,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
Cole,  37  College  Avenue,  Maidenhead. 

ONE-SIZE  TIGHTS  from  £1.95  doz. 
plus  VAT.  Min.  order  6  doz.  overall 
CWO.  Carriage  free.  Full  range  Price 
List  E  &  R  Kaye,  3  South  Place,  London 
EC2. 


PHARMACIST  COLLECTOR  HAS 
FOR  SALE  2  pairs  of  Carboys  (20  gal- 
lon and  15  gallon)  pear  shaped  with 
faceted  stoppers.  Ring  01-445  1574. 


FO'      •  <»luiion$ 
Suppliers  &  Wholesalers  of 
Contact  Lens  Solutions 
Eye  Care  Cosmetics 
and  Accessories 
Burton  Parsons 
Barnes  Hind 
Contactasol  Allergan 
Smith  &  Nephew 
Alcon   Optrex  Optique 
Sauflon  Pharmaceutical 
Telephone  Harry  Applebaum  at 
Watford  (0923)  30348  for  details 

Focus  Contact  Lorn  Laboratory  Ltd. 

3  Derby  Works,  Carey  Place, 
Watford,  Herts. 


THE  ORIGINAL  COPPER 
BRACELET  COMPANY 

Established  1959 
Price  details  available. 
SABONA  OF  LONDON 
LTD. 

73  New  Bond  Street 
London  W.1. 

01-629  6921. 


SPECIALIST  SHOPFITTING  SER- 
VICES. Free  Planning,  Competitive 
Prices.  Phone  061-445  3506.  H  A. 
Peyser,  20  Fairfax  Avenue,  Didsbury, 
Manchester  M20  0AJ. 

SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers. THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  0PD 
Tel  01-946  2291 


CENERK 
BLET 


Approved  Prescription  Services  Limited 

CLECKHEATON  WEST  YORKSHIRE  BD19  3BZ 
TELEPHONE  -    CLECKHEATON  (0274)876776 


MISCELLANEOUS 


Please  address  replies  to: 
m@K  No.  

Chemist  &  Druggist 
Benn  Publications 

ELltsL 

25  New  Street  Square, 
London  EC4A  3JA 


/y /tern  80 


Modular  units  with  complete 
shoplifting  services.  NPU-NPA 
recommended  (for  15  years). 
Coloured  brochure  from: 
Olney  Brothers  Ltd., 
Northbridge  Road,  Berkhamsted, 
Herts.  HP4  1EG.  Tel:  5417/9 


"FASHION  JEWELLERY" 
Jodez  (Manchester)  Ltd., 
34  Shudehill,  Manchester  M4  1 EY 
Tel:  061-832  6564 

Largest  and  most  exclusive  range 
of  direct  and  imported  continental 
jewellery. 


K.  J.  SUPPLIES  (NORBURY)  LTD 

directors  K.  J.  KALMS    B.  KALMS,  m.i.s.t.m 


WHOLESALE  TOILETRIES 
&  CHEMISTS'  SUNDRIES 
01-961  1212 


camay! 


CAMAY 
33%  OFF 


ALL  HENNA 
10%  OFF 


BABETTES  20  s 
20%  OFF 


ALL  SIZES 
Head  &  Shoulders 
1 8% 


COOPERS 
Fresh-aire 

&  Fly  killer 
33%  OFF 


ALL  CREST 
38%  OFF 

PADDI  PADS  30  s 
20%  OFF 

WILKINSON  5's  BLADES 
33%  OFF 

BRUT  33 
Anti-perspirant 
&  deodorant 
25%  OFF 


UNIT  C.7;  6  ELDON  WAY, 
ABBEY  ROAD,  PARK  ROYAL 
LONDON,  NW10  7QY 


Q  TIPS  210's 
25%  OFF 


SUNSILK  SPRAYS 
25%  OFF 


MUM  COMPLETE 
42cc  unscented 
Lemon  &  Pink 
Special 
40%  OFF 


LENOR 
Special  Price 
Pack  22p 
Cost 
£1.85  dozen 


FAIRY 


Personal  Service  by  Barry  and  Kelvin  Kalms 


FAIRY  BATH 
39%  OFF 
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VETINARY 


HARVEY'S  HAIR  RESTORING 
OINTMENT 

for  horses — a  pharmacy  only  pro- 
duct. Trade  price  list  of  Harvey  and 
Reducine  products  from 
Chave  and  Jackson  (Hereford) 
Ltd.,  Broad  Street,  Hereford. 


TO  LET 


KETTERING.  New  shopping  centre 
Last  unit  to  be  let  at  £2,200  p  a.  to  chem- 
ists/druggists, as  requested  by  resi- 
dents. BDL,  239a,  Finchley  Road,  Lon- 
don NW3.  01-794  5751. 


Please  mention 
C  &  D  when  replying 
to  advertisements 


BUSINESSES 
FOR  SALE 


DRUGSTORE 

New  Maiden,  Surrey 
Quick  sale  due  to  domestic 
changes.    Area  URGENTLY 
requires 

DISPENSING  CHEMIST 
14  YEAR  LEASE  £75,000  SAV 
Box  No.  2599 


WANTED 


PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles,  etc  . 
urgently  wanted  Kindly  contact  Robin 
Wheeler  Antiques  Parklands,  Park 
Road,  Ashtead,  Surrey  Telephone 
Ashtead  72319  Buyer  collects 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 

trade  tor  manufacturers  clearing 

lines,  and  retailers  stocks 

8    Northburgh   Street,  London 

EC1V  0BA   Tel:  01-253  1184/5. 

Telegrams    "Salvall",  London, 

E.C.1. 


WANTED 


Regular  supplies 
of 

Arden,  Dior  and 
Lauder. 


Best  prices  offered. 
Prompt  payment. 
Box  No.  2595. 


ANNOUNCEMENT 


An  important  announcement  to  manufacturers 

DO  YOU  HAVE  A  PRODUCT 
OR  COMPANY  TO  SELL? 

We  are  independent  marketing  consultants, 
committed  to  the  profitable  growth  of  our  clients.  We 
have  a  wide  range  of  clients  looking  for  single 
products  or  companies  to  acquire  in  the  toiletries, 
pharmaceuticals  (ethical  or  O.T.C.),  surgical, 
babycare  or  any  other  pharmacy-oriented  market. 
Any  level  of  turnover,  profitability  (or  lack  of)  is  of 
interest. 

Please  contact:  Nicholas  Hall.  All  replies  will  be 
treated  with  strictest  confidence. 


Nk  holds  I  loll  8c  Company 


The  Norlett  Building,  Dormer  Road,  Industrial  Estate, 
Thame,  Oxon.        Tel.  084421-3363 


BOX 

NUMBERS 


When  replying  to  Box  Numbers, 
all  correspondence  should  be 
addressed  as  follows: 


Advertisers  and  correspondents 
can  be  assured  advertisements 
carrying  a  Box  Number  will  be  tre- 
ated in  strictest  confidence- 


Chemisl  &  Druggist, 

Box  No.   

25  New  Street  Square. 
London  EC4A  3JA. 


XI— NORTHERN  ENG- 
LAND— Outstanding  business 
with  1978  turnover  approx- 
imately £1,163.  4,000  pre- 
scriptions per  month,  freehold 
property  valued  £18,000  price, 
goodwill  and  fixtures  approx- 
imately £34,250,  stock  £28,000. 
Vendors  require  bankers  refer- 
ence before  details  are  disclosed 
please. 

X2— NORTH  EAST  TOWN— 
family  business  operated  from 
busy  shopping  area.  Turnover  for 
1977  £104,010  and  dispensing 
around  1,500  scripts  per  month. 
Property  for  sale  at  £17,000,  fix- 
tures and  fittings  £3,250  and 
offers  are  invited  for  goodwill 
around  £12,500  together  with 
stock  at  valuation. 
X3— NORTH  COUNTRY 
beauty  spot — retirement  vac- 
ancy, turnover  approximately 
£40,000,  freehold  property  with 
spacious  living  accommodation 
for  sale  at  £18,000.  Stock 
approximately  £4,500.  Suit 
semi  retirement. 
X4— LIVERPOOL  AREA 
— Long  established  family  bus- 
iness in  attractive  suburb  dis- 
pensing approximately  1900 
scripts  per  month  and  turnover 
year  to  August  1978  £60,762. 
Property  for  sale  at  £10,000,  fix- 
tures fittings  and  goodwill 
£3,500.  The  stock  at  valuation 
can  be  adjusted  to  suit  purchaser 
approximately  £10, 000. 


X5— SOUTH  LONDON— Well 
established  family  business. 
Turnover  1978  £52.000  with 
average  of  1300  scripts  per 
month.  Two  bedroomed  living 
accommodation  and  shop  on 
lease.  Goodwill  £6,500,  fixtures 
and  fittings  £2,500  plus  stock 
approximately  £7,000. 

X6— LEICESTER— Suburban 
Business — turnover  £55,000 
(1977)  profits  £10,000  to 
owner/manager.  Dispenses 
approximately  2,000  pre- 
scriptions per  month.  Property 
for  sale  or  will  grant  lease.  Total 
capital  requirement  including 
freehold  £30,000  including  stock 
£12.000. 

X7— SHEFFIELD— Retirement 
vacancy.  Turnover  approx- 
imately £44,000  showing  good 
increase.  1,450  scripts  per 
month.  5.30  p.m.  closing. 
Freehold  property  £9,000.  Stock 
and  fixtures  at  valuation  approx- 
imately £3,500, 

X8  —  CENTRAL  LON- 
DON— Shop  with  4  bedroom  liv- 
ing accommodation,  turnover 
£55,000  dispensing  1,700  pre- 
scriptions per  month.  Freehold 
property  to  be  sold  with  business. 
No  late  hours  or  rota,  property 
goodwill  and  fixtures  £35,000 
plus  stock  approximately 
£1 1,000. 


APPOINTMENTS 


\/l  O  K     I  IN! 


R  INI  /VT~  S  O  INI  /XL- 


RESEARCH  &  DEVELOPMENT  LABORATORIES 
?R0  RATH  ROAD  SLOUGH  BERKS  SL14DY  ENGLAND 


REGISTERED 
PHARMACY 
GRADUATE 


Due  to  continuing  expansion  of  our  Development  Programme  at  the 
laboratories  we  are  creating  a  new  position  in  the  Pharmacy/Development 
Laboratory. 

The  selected  applicant  would  preferably  have  had  some  experience  in 
industry  although  applications  from  newly  registered  Pharmacists  will  be 
given  consideration. 

Vick  International,  although  presently  located  in  Slough,  will  shortly  be 
moving  to  new  laboratories  at  Egham,  Surrey  and  are  the  Europe/Africa 
Division  of  a  large  international  company  whose  product  ranges  include  Oil 
of  Ulay,  Delph,  Sinex  and  the  Clearasil  lines. 

In  the  first  instance  please  write  for  an  application  form  to  Mrs.  S.  E. 
Betsinger  at  the  above  address  or  alternatively  telephone  her  at 
Slough  33533 


Ernest  J/George 

GAROALE  HOUSE.  122  GATLEY  ROAD.  GATLEY.  CHEAOLE. 
~  CHESHIRE  SK8  4AT  Tel:  061-428  6718/9 
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IENTS 


The  Royal  Free  Hospital, 

Pharmacy  Technician 

Qualified  Technicians  are  invited  to  apply  to  join  our 
enthusiastic  young  team  in  this  modern  department  based 
in  a  new  teaching  hospital  in  Hampstead. 

The  successful  applicant  will  have  every  opportunity  to  gain 
experience  in  all  aspects  of  the  Pharmaceutical  services 
including  up-graded  production  departments. 

The  hospital  is  easily  accessible  by  public  transport,  and 
offers  excellent  working  conditions  and  staff  amenities. 

Application  form  (to  be  returned  by  2nd  March  1979) 
and  Job  Description  from  the  Personnel  Department, 
The  Royal  Free  Hospital,  Pond  Street,  Hampstead, 
London  NW3  2QG.  Telephone:  01-794-0500  Extension: 
4286.  Please  quote  ref:  1434. 


Camden  and  Islington  A.H.A. 

(Teaching) 


□ 


WOLLASTON 

STOURBRIDGE 

Manager  required  for  sole  Pharmacy.  No 
rota,  no  paper  work,  congenial  modern 
pharmacy  in  village  location.  Salary  negot- 
iable up  to  £7,000. 

Apply:  A.  R.  Apperly,  Copies  Gale, 
Prestwood  Drive,  Stourlon,  Stourbridge. 
Telephone  Stourbridge  3522. 


NEW  COMPANY  PROJECT 
Near  Widnes 

requires  a 

PART-TIME  OR 
SEMI-RETIRED 
PHARMACIST 

or  a  suitably  qualified  chemist 
with  experience  of  liquid  pro- 
duction and  laboratory  quality 
control  analysis  procedures. 

Remuneration  and  conditions 
negotiable. 

Applicants  should  apply  in 
writing  to 

Box  No.  2597 

with  full  career  details  and 
availability. 

OWN  STAFF  NOTIFIED. 


Vpnogfetf 

shampoo 

— Full  product  licence 

— Prescribable/O. T.C. 

Manufacturer  seeks  phar- 
maceutical distributor,  Prin- 
cipals only  apply 

Maltown  Ltd, 
P.O.  Box  53, 
Harrogate  HG2  ONH 


AGENTS 


AGENTS  REQUIRED 

with  established  chemist  and  drug 
store  connections  to  sell  an  attrac- 
tively packaged  and  priced  range  of 
baby  disposable  products.  Very 
good  commission.  The  particular 
areas  we  require  agents  for  are 
London  and  the  Home  Counties, 
the  South  East,  Yorkshire  and  the 
North-East. 

PLEASE  APPLY  TO  A.  W.  PLANTY 
DERRYDOWN,  DISPOSABLES 
LIMITED 
NAVIGATION  ROAD 
DIGLIS,  WORCESTER 


Wellcome 

Chemist 


Representatives 

The  Wellcome  Foundation  Limited  is  a  major  British-owned  international 
pharmaceutical  organisation  which  formulates,  develops,  manufactures  and 
markets  a  wide  range  of  human  and  veterinary  medicines  and  vaccines.  We  have 
a  proven  growth  record-current  world  wide  turnover  is  in  the  order  of  £382  million 
per  annum. 

We  are  seeking  Representatives  for  our  Retail  Pharmacy  Sales  Force,  to  sell  our 
range  of  over-the-counter  medical  and  other  related  products  direct  to  pharma- 
cists. The  successful  candidates  will  be  responsible  for  calling  on,  and  taking 
orders  from,  retail  pharmacists  in  the  following  areas:- 

Middlesex/Surrey/Kent  and 

Berkshire/Buckinghamshire/Oxfordshire/N.  London 

Applicants  should  be  aged  between  25  and  35  years,  with  a  good  track  record  in 
selling,  preferably  in  Retail  and  Wholesale  Pharmacy. 

We  offer  a  good  salary  and  excellent  conditions  of  employment  in  line  with  large 
company  practice,  including  a  company  car,  expense  allowances,  4  weeks'  holiday 
per  annum  and  contributory  pension  scheme. 


Please  write  or  telephone  for  an  application  form  to: 

Mrs.  S.  M.  Salter,  Personnel  Officer, 
The  Wellcome  Foundation  Limited, 
Crewe  Hall,  Crewe,  Cheshire. 
Tel:  0270  583151. 


Ylf[v 


LAPONIE 

is  a  range  of  beauty  care  products 
from  Finland,  which  whilst  incor- 
porating the  freshness  of  Lapland  is 
made  to  the  high  quality  expected  of 
a  modern  pharmaceutical  com- 
pany. We  are  now  introducing  the 
collection  into  the  U.K.  and  require 

FIRST 
CLASS 
AGENTS 


with  established  department  store 
and  high  class  chemist  connec- 
tions. All  areas  available  Please 
write  in  confidence  to: — 
Dr.  D.  L.  Higson, 
246  Tickhill  Road, 
Balby, 

Doncaster  DN4  80S 


Classified 
Headings 

Situations  Vacant 
Hospital  Appointments 
Trade  Services 
Business  Opportunities 
Wanted 
For  Saie 

Chemist  &  Druggist  gets  results. 
Put  it  to  the  test  by  posting  us  your 
next  advertisement  or  by  tele- 
phoning us  on:  01-353  3212  Exten- 
sion 116. 
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Manufacturing  & 
Distributing  Services 


WEAR 


An  exciting  new  range  of  professional 
clothing  Leaflets  and  details  from 

NICHOLSON'S 

(Overalls)  Limited 

Georges  Road,  Stockport, 
Cheshire. 

.TEL:  061-480  7318  Telex:  666929  > 


For  information  of  advertising 
in  this  regular  feature 
telephone 

01-353  3212 


FALCONCRAFT 

PRICE  TICKETS 
CARD  HOLDERS 
SIGNS— INTERIOR 

AND  EXTERIOR 
TICKET  SECTIONS 
SHELF  ENLARGERS 
POSTER  FRAMES 

Send  for  catalogue  to: 

FALCONCRAFT  LTD., 
89/95  HAINAULT  ROAD, 
ROMFORD,  ESSEX 

TEL:  Romford  24621 


FASHION  JEWELLERY 

We  offer  you  the  following  trading 
facilities 

1 .  Cash  and  carry  showroom  with 
free  parking 

2.  Representatives  calling  in  Lon- 
don and  Home  Counties 

3.  Selected   parcel  service  — 
prices  and  details  on  request 

Write  or  telephone  for  services 
required  to 

ALANDRA  PRODUCTS  LTD., 

138-139  Shoreditch  High  Street, 
London,  E1  6JE. 

Telephone  01-739  1201,01-739  1205 


SYSTEMS 


THE  COMPLETE  SHOPFITTERS 


Whatever  your  problem  we  can  solve  it  for  you  including  walls  out,  girders 
in  and  all  the  building  works  involved  in  your  shop  modernisation  scheme 
Our  Package  Deal'  service  includes  dealing  with  Local  Authorities  where 
planning  permission  is  required,  etc.  Free  Surveys,  Drawings  and  advice 
by  our  expert  consultants,  and  a  very  competitive  detailed  estimate.  We 
can  do  everything  including  floor  coverings,  electrics,  suspended  ceilings 
and  fronts,  all  with  our  own  skilled  labour,  and  our  modern  workshops 
produce  the  highest  quality  purpose  made  joinery  to  suit  all  your  require- 
ments and  of  course  for  the  internal  shopfittmgs  we  use  the  UMDASCH 
system,  generally  accepted  as  the  leader  in  quality,  design  and  versatility. 
We  are  N.P.A.  recommended  and  cover  all  types  of-trades  in  any  part  of 
the  country  Why  not  contact  us  now  and  find  out  more  about  us  without 
any  obligation 


Wilderness, 

Berkhamsted,  Herts.  HP4  2AZ. 


RING  (04427)  73335  NOW! 


ANGLIAN 
MANUFACTURING 
CHEMISTS  LTD., 

Contract  Manufacturers  of  Toilet 
Preparations  (Haircream,  sham- 
poos, creams)  and  Contract  Man- 
ufacturers of  Liquid  Medicines  and 
Ointments. 

We  also  offer  Contract  Packing 
facilities  for  capsules  and  tablets  at 
competitive  prices  and  prompt 
delivery 

Enquiries: 

38/40  Featherstone  St., 

London,  EC1Y  8RN. 

Tel:  01-253  0571    Telex:  267391 


PLASTIC  PRODUCTS 

BABY  PANTS 
TODDLER  PANTS 
INCONTINENCE  PANTS 
MATTRESS  SHEETS 
COT  SHEETS 

etc.,  etc. 

HEM LEYS 
OF  HORNSEY 
LTD. 

London  N8  DDL 

Tel:  01-889  3151/6 


continental  style  shopf ittings  designed  for  todays  Pharmacy 
plus  full  service  —  complete  installations  ,  ■ 
Olney  bros  ltd   jado  house,  northbridge  road. 
jrsv  berkhamsted.  herts  hp4  leg 
™eW     free  colour  brochure  04427-5417/9' 


Consistent  National  Advertising  of 


: 

.11 

1 

JJ 

i 

ANTI  SMOKING  CAPSULES 

will  ensure  consistent  demand  in  1979 

Make  sure  your  stocks  are  adequate  —  don't  miss  a 
single  sale.  Ask  your  wholesaler  NOW  —  Showcards 
and  Display  Packs  available. 

If  any  difficulty  write  to  sole  distributors 


MILLER,  13  GOLDEN  SQUARE,  LONDON  W.I.  Tel;  01  7344246/9 


24  February  1979 


Juma  Medicated  Bath  Salts 

^^Soitzz  ate  up  ogam  Go  check  yauw 'stocks  hoia/. 

From  your  wholesaler  or  Ernest  Jackson  &  Co  Ltd ,  Crediton,  Devon  Distributors  for  Earex  products 
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Benylin  Fortif  led  linctus 

the  inside  story 

Benylin  Fortified  Linctus  is  just  what         With  this  double  attack  you  can 
its  name  implies.  In  this  unique  formula,    cope  effectively  with  the  most  stubborn 
the  proven  anti-tussive  Benadryl*  dry,  irritating  coughs.  It's  a  very 

(diphenhydramine  hydrochloride)  JRL  good  product,  sold  only  through  the 
is  fortified  by  another  soothing      S£(  pharmacy,  and  very  worthy  of  your 


agent,  dextromethorphan  hydro 
bromide. 


recommendation.  Benylin  Fortified 
Linctus,  for  the  dry  irritating  cough. 


PARKE- DAVIS 

good  products  for  you  and  your  customers 

Benylin*  Expectorant  for  the  chesty  cough  •  Benylin  Fortified  Linctus  for  the  dry  irritating  cough  ■  Benylin  Paediatric  specially  formulated  for  children 
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